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-Aroundthe world
with the ASP
It is intended in the next few issues of ASPects
to devote some space t o introducing the overseas
subsidiaries of the ASP. The diverse locations,
functions and personnel of these Elsevier daughter
companies have much of interest t o offer, and are
in general little known to their larger counterpart
in Amsterdam and sisters elsewhere. The editors
of ASPects have therefore decided t o give each of
the overseas branches in turn a chance to make
themselves better known t o their foreign colleagues.
In this issue we are happy to be able to present
the first of these contributions - from American
Elsevier. This guided tour of the New York office
is written by Carol Weitz.
American Elsevier is located in the heart of midtown Manhattan, where hotels, theatres, restaurants,
and shopping abound - a convenience to visitors
and a joy to those of the office staff who enjoy
lunch time window shopping and people watching.
The company occupies the entire ninth floor of a
20 story building on Vanderbilt Avenue, directly
across from Grand Central Station and one of
New York's newest skyscrapers, the Pan Am
building.
A visitor arriving at the Amels office steps off the
elevator into an attractively designed foyer, composed of an imposing bookcase, a mural displaying
a map of the world in muted tones of brown and
blue, and a carved wooden archway framing
the entrance to the office.
The entrance to the American Elsevier Offices

This archway opens into a small, tastefully decorated reception area. The reception area, like the
main corridor that leads from it, is lined with many
attractive bookshelves. When a visitor enters this
area, he is greeted by our receptionist, Mrs. Lynn
Weiss.

The reception area

ACCOUNTING DEPARTMENT
On walking down the main corridor, the first group
of offices are located on the right. This is the accounting department, which is responsible for bookkeeping, collections, and credit, a vital and challenging position in any publishing company, but more
so at American Elsevier, since this department must
not only meet the specific needs of the New York office
and the North American market, but also coordinate
these procedures with the larger needs of an international corporate structure. Mr. J.E. Rowan,
who supervises this department, is a graduate of New
York City College and is presently studying for a
Master's degree in the evenings at Baruch University.
Assisting Mr. Rowan is a staff of eight employees,
some of whom hail from distant lands such as Haiti,
Egypt, and Puerto Rico, thus lending an international focus to our American operations. So many
pieces of paper pass between this department and
Amsterdam that the members of accounting feel they
are performing a public service by attempting to solve
the problem of recycling paper!

BOOK PRODUCTION
Further down the corridor, in one spacious office,
is the book production department. Under the direction of Mrs Ethel Langlois, this department is responsible for the publication of the nine American Elsevier
journals, as well as the production of Amels' books,
of which fifteen are projected for publication this
year.

Design of both books and journals is the responsibility
of Miss Ellen Blissman. Originally from Cleveland,
Ohio, and schooled in graphics at Carnegie Tech in
Pittsburgh, Pa., Miss Blissman combines a fresh,
talented approach to design and typography with an
understanding of the technical aspects of production
that are too often a complete mystery t o the designer.
Mrs. Judy Perkins, production assistant t o Mrs.
Langlois, is Minnesota-born, but California-bred
and has a degree in English from San Francisco
State College. A newcomer t o publishing, Mrs.
Perkins has amazed everyone by her quick grasp
of the million and one factors that constitute and
complicate production.
M r J.E. Rowan of the Accounting department and t w o of his
col leagues

The only native New Yorker in this department is
Mr. Henry Bashwiner. A graduate of the Middlesex
School and Trinity College in Connecticut, Mr.
Bashwiner came t o Amels from the American Institute of Physics and is presently responsible for
the editorial aspects of our journals.
The latest arrival on the production scene is Mr.
J.J. Johnson, fresh from fabulous Florida and a
veteran of the U.S. Navy. Mr. Johnson occupies
the valuable central desk in production - . the place
where traffic in manuscript and proof passes for
meticulous recording.

T h e accounting department

A veteran of thirty years in printing production. Mrs.
Langlois was trained during World War I1 at the U.S.
Government Printing Office in Washington, D.C. and
later spent thirteen years on the staff of the United
Nations Secretariat. She is a native of Wisconsin and has
a degree from that state's university - -another English
major who found a home in publishing.

T h e book production department

EXECUTIVE OFFICES
The executive offices are conveniently situated at
the juncture of corridors and are comprised of three
separate offices: Mr. Paul Hoeber's office
a conference room, and a reception area occupied
by Mr. Hoeber's secretary, Miss Connie Correll.

Mrs E. Langlois - book production chief

EDITORIAL STAFF
The offices of Mr. Robert Goodman, who is in
charge of developing textbooks, and Mr. Blake Vance,

MARKETING DEPARTMENT
Further on down the hall are the offices of the
marketing department. Its manager, Mr. Edward M.
Bolger, oversees a busy and diverse operation, and
a crucial one as well, for on this department's efforts
depends the success of Amels's programs. Mr. Bolger,
a veteran of long standing in the sales/promotion
area of medical and technical publishing, attended
the College of the City of New York and has worked
in the metropolis's thriving publishing industry ever
since. Miss Kathy Kattenburg, his secretary, is always
at his side, ready t o lend a helping hand.

Messrs Bolger, Hoeber and Goodman hold a meeting

assistant t o the president, are further down the
corridor.

Mr. Vance has recently joined the company (see Aspects, No. 2) and has taken on the responsibility of
developing the journal program and expanding into
new areas of book publication, along with many
other assignments.

Mr. Robert Goodman is the director of the college
department, which started operations in the fall of
1970. He is in charge of procuring textbooks for
publication by American Elsevier. In the short span
of two years since this department's inception, Mr.
Goodman has been responsible for the publication
of eight textbooks, with seven more currently in
production. These textbooks are in a variety of
disciplines - applied mathematics, physics, civil
engineering, metallurgy, computer science, operations research, linguistics, landscape architecture
and are designed primarily for university courses at
the advanced undergraduate and graduate levels.
The other member of this department is Miss
Christina Portello, secretary t o Mr. Goodman and
Mr. Vance.

Mrs Weitz and Mrs Wong discuss a point in the Marketiny
Department

T w o members of the copywriting team

John Deri and Naomi Roht of Marketing

The main thrust of the Marketing Department's efforts
is in the field of direct mail advertising, a mainstay of
American technical publishers: sales. In this effort
he is assisted by several key staff members. Mr. John
Deri, son of a cellist father and a psychiatrist mother,
devotes the lion's share of his working day t o ferreting
out new lists and markets, and t o selecting related
titles t o be promoted in mailings for new books. In
these efforts he is assisted by Miss Naomi Roht, a
newcomer t o publishing. Responsibility
for the production of these growing number of mail

pieces and space ads, and for the coordination of the
direct mail program is handled by Mrs. Carol Weitz,
who on off hours dreams of snowstorms in the
mountains so that she can take to the ski trails. Miss
Natalie Talbott, from the bluegrass state of Kentucky,
coordinates journal advertisements and handles the
arrangements for all and personally attends most of
the scientific conventions held through the year.
Both Mrs. Weitz and Miss Talbott are assisted by
Mrs. Rosemary Wong, a native of Hong Kong who is
well versed in the procedures of the marketing department.
The demanding task of preparing this mounting
flood of direct mail promotion, and for preparing
space advertising as well, is handled by a youthful
staff of eager, talented copywriters: Miss Michele
von Dambrowski, a descendant of an aristccratic
Pomeranian family and a graduate of the School
of Public Communication at Boston University;
Mr. Doug Lalli, a musician-turned-copywriter; and
a newcomer, Mr. Dan Cahill.
Mrs. Ruth Hermann, the only Dutch-speaking member
of the staff, is responsible for inventory control and
is the vital link between our New York office, Amsterdam, and our New Jersey warehouse. Mrs. Kathy
McKenna, a veteran American Elsevier employee,
is assisted by Mrs. Bea Shapiro in administering the
challenging task of customer service. Together,
through the hundreds of calls and thousands of
letters which cross their desks, they bring a personal
and sympathetic touch to their efficient handling of
our customer's inquiries, complaints, and requests.
Mrs. Ann Quinones and Miss Maria Johnson fill
out the staff of the marketing department and
contribute to review copy distribution and maintenance of the general filing systems.

marketing department; the mail room, run by Mr.
Ernest Becofsky; and the journal fulfillment department.
The manager of the journal fulfillment department
is Mr. Michael Torzewski, a gourmet cook whose
greatest pleasure is the latest tempting recipe. Perpetually smiling, Mr. Torzewdki somehow manages to
bring a note of laughter into every conversation. He
demands perfection from his co-workers, yet in
order t o maintain a smooth running department, he
never hesitates to help with any phase of the work.
Mr. Torzewski's co-workers are Mrs. Florence
Schaefer and Mrs. Patricia Burke. Mrs. Schaefer has
been with American Elsevier for 3%years and commutes 3 hours each day just to work here. Formerly
the Amels receptionist, Mrs. Burke was recently
promoted to this department.
It is this department's job to make sure that our
months of production work get to subscribers on
time and as ordered. Long hours are spent working
with book dealers, agents, printers, and postal
authorities around the world t o insure that all accounts are fulfilled and delivered.

T h e Journal F u l f i l l r n e n t Department, where subscriptions are
handled.

The Marketing Department

JOURNAL FULFILLMENT
The corridor terminates by opening into a large room
that houses customer service, which is part of the

1. Mr. Van Tongeren presents the t w o prints t o the charming
I Mrs. Eijsink.

4. Even computer-controlled machines need a human head f o r the
"brainwork"! The operator is carefully following the machineproduced text.

2. Mr. Krips unveils the wall-sculpture presented b y the Meppel
personnel. It is a p i t y that the beautiful colours d o n o t show o n the
photograph.

5. After the machine has produced the text, the pages are composed.
A method developed b y us (a trade secret) enables this t o be done
w i t h great speed and accuracy.

3. This is a picture of a hardworking typist concentrating on putting
the necessary information o n t o magnetic tape, and at the same time
producing an immediately legible script. With most other machines
using magnetic tape, this is n o t possible.

6. The highly specialized work demands great accuracy, care and
concentration. Some o f the necessary type face heads, popular1y
called "bolletjes" can be seen, ready for use on the typewriters.

Opening of
Northprint's
New Premises

A.

On March lst, in the presence of guests, employees
and dignitaries, the new premises of Northprint on
the Industrieweg in Meppel were opened by
Dr. H.J.E. Eijsink, the Mayor of Meppel.

Work has, in fact, been going on in the new building
for about a year, but in our highly specialized
business a long work-in period is an absolute
necessity. Thanks to the friendly cooperation of the
builders, a building has been created which not only
has all the necessary working facilities, but also a
favourable influence in the working atmosphere.
This has been achieved by the pleasant layout and
decoration of the working areas.

The opening ceremony began with a short introduction by the director, Mr. J.F. Krips.
Mr. Van Tongeren, a member of the Board of
Management then took floor, and presented
Mrs. Eijsink with two prints as a souvenir of the
occasion. After a witty speech, the Mayor pressed a
button which set in motion a computer-controlled
type-setting machine. Despite the rather limited
space, everyone could follow these events on a
closed-circuit television which had been installed.

I

Oil behalf of the personnel, Mrs. Robaard then
presented the management with a ceramic walldecoration, designed and executed by Herman
Nieweg. In this work the artist has attempted to
express, in his own highly successful modern idiom,
the cycle of the transmission of knowledge from
man to paper to book to man.

An informal reception with drinks was then held, in
a room richly decorated with flowers. This highly
successful day came to an end with a sumptuous and
beautifully prepared luncheon.

There often exists a misconception concerning the "fun"
element of Managing Directors' overseas travels. This photograph
was carefully selected to renounce all such ideas. I t clearly shows
Mr. Rayner, from the rear, in the throes of a typical traditional
"discount fight" during the course of his visit to Tokyo.
Needless to say, Barking's discount scheme remains intact!

The American Elsevier premises located on the left-hand side of
busy Vanderbilt Avenue, at Number 52 (centre). The Amels offices
are on the 9th floor

