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foreword I 

Big is Necessary, 
Small is the Challenge 

m m T e  are a big company, and in the area of 
science publishing we are a very impor- 

W tant player. This happened through 
I autonomic growth and some excellent mergers and 
I take-overs. We had healthy growth in the last decade, 
, growing faster than the various scientific disciplines 
I we are serving. Our market shares are increasing and 
I that is a very good achievement. 

We need to be big to influence new standards and 
methods for the information flow from scientist to sci- 
entist and to have a strong position in each chain of 
the business cycle. We also need to be big in order to 
be a partner in the development and implementation 
of new products and services, and a serious business 
partner to academic and industrial institutions. For 
example, presently libraries are struggling with their 
budgets and also have the difficult task to define, 
choose, and implement the right information 
infrastructure for the coming five to ten years. As a big 

. player we are able to offer new services and products 
to these institutions. 

Our main objective, making scientific information 
available to our end-users, has changed into the role 
of a problem-solver; advising on the right information 
infrastructure, supplying the tools to find the neces- 
sary information, and facilitating the delivery of all rel- 
evant information to @he workbench of the individual 
scientist. We are a prominent business partner in the 
scientific information world. We have the size, the 
vision, the resources, and the global structure to 
achieve this. At the same time, we have obligations to 
our customers, our shareholders, and ourselves. 

However, being big is a risk as well. The communica- 
tion lines with other parts of the company are broad- 
ened and the connection of many departments with 
the marketplace can become a bit tenuous. There is 
also the possibility of becoming conceited with the 
ability to influence the rules of the game. 

Although we work on a global scale and serve global 

markets, our business is very fragmented. We serve 
small scientific disciplines and are masters in 
segmenting our markets. In trying to reach out to the 
end-user, we need to have that small business 
approach. It has to be the ideal combination of under- 
standing the demands of our individual customers and 
authors' communities, and the possibilities of our 
company at large. 

'are1 Leeflang, 
SIL managing director 

The cover story in this issue of ES World is a perfect 
example of using inter-company activities to serve dif- 
ferent market segments with the same information 
and the same customer groups with different types of 
information. We have had that capability for a long 
time, but we never fully exploited it. As our customers 
are asking how they can solve their information prob- 
lems, it's our challenge to define and offer these solu- 
tions. That is not only our best business opportunity, 
it is also most rewarding for all of us as individual 
players in the global game. 

Karel Leeflang 
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I n 1991, a revolutionary new prod- 
uct was launched by Keith Foley, 

at the time with ES4 Secondary 
Publishing Division (now at Excerpta 
Medica Communications), and Bert 
Webster of Anker Hypermedia. The 
product, called CONIFER, for 
Congress Information and Electronic 

hrowng Information Services 
on-site service is offered can access 
kiosks placed around the meeting 
venue where they can search for 
information and print out abstracts 
or a custom itinerary. The kiosks can 
be sponsored jointly by the society 
that is hosting the meeting and 
companies who want to communi- 

Retrieval Systems, was nearly nipped cate with attendees (such as phar- 
in the bud before it had the chance maceutical companies at a medical 
to flourish. meeting). The benefit of CONIFER is 

In brief, what CONIFER does is four-fold: it creates value to the 
compile all information about a con- attendee by providing information, it 
gress into a searchable format which provides visibility for sponsoring ven- 
enables congress participants to dors and generates booth traffic at 

Kelth Foley surrounded by ronn of his worfir - CONIFER W s  

CONIFER kiosk in actim on-zik 
1 " , 1  . . d  . . 

retrieve information of interest to 
them. The kinds of information that 
can be bundled into a CONIFER 
ranges from abstracts, scientific pro- 
gram, schedules, attendee lists, ven- 
dor lists, hotel and meeting venues, 
to last minute information about the 
congress. 

Searchable CDs and abstract 
books make up the bulk of CONIFER 
products and there is a CONIFER 
Web site, but CONIFER also offers an 
innovative on-line service at 
congresses andnmeetings. Attendees 
at congresses where the CONIFER 

* .  
vendor exhibits, it increases the pres- 
tige and visibility of the meeting host 
and it generates sales for EMC. 

The inspiration for CONIFER was 
a conjunction of two factors. Foley 
explains, "First, we saw an increase 
in the numbers of abstracts present- 
ed at meetings. Second, faster com- 
puters and increasingly sophisticated 
software opened up new ways of 
using those abstracts through target- 
ed searches." 

Initially, CONIFER got off to a 
rocky start. It was plagued by prob- 
lems with financial backing (one of 

the project's first backers pulled out), 
a lack of "fit" within the SPD mis- 
sion at the time, an unreceptive 
audience and technology problems. 
"The program fell flat because com- 
puters weren't quick enough back 
then," says Foley. Initial intentions 
were to sell CONIFERS to meeting 
venues and congress centers, which 
were not prepared to buy the prod- 
uct at the time. Computer technolo- 
gy simply wasn't as widespread as it 
has since become. 

CONIFER'S real success story 
began when the program was trans- 
ferred to EMC, where the unusual 
product could put down roots in 
common ground. Computer technol- 
ogy grew tremendously and 
CONIFER was, in effect, re-launched 
in 1994 at four meetings. Sales were 
geared to a different audience: soci- 
eties and commercial spokors who 
wanted to provide added value to 
their members and clients. The net 
result was an unbelievable growth in 
demand for CONIFERS. 

In the past two years, CONIFER 
presence at meetings grew from 
four meetings in 1994 to 29 in ' 
1996. Kate Alzapiedi, account man- 
ager for CONIFER, proudly tallies up 
the figures for 1997 to date: 32 
confirmed meetings as of 29 

- January. "We are bringing in at least 

two a month these days, so thosc 
figures are sure to grow," claims 
Alzapiedi. 

From the seed of an idea which 
nearly died six years ago, the 
CONIFER program has become one 
of the most robust programs in ES, 
second only to SPD in the numbers 
of CDs it produces. The growth rate 
of CONIFER sales has been tremen- 
dous, at around 2 13%  fro^ 1994 to 
1996. The secret to that growth, 
asserts Foley, "is that we have been 
responsive to the changing needs of 
congresses, primarily timelines, and 
we have been able to nurture our 
relationships with societies and 
sponsors so that they appear 
progressive, with modern services." ' 
M 
KB 
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Reality 
a l 

W ML (Virtual Reality Modelling 
Language) is the three-dimen- 

sional analogue of HTML. HTML, 
being the computer-independent 
method of encoding documents on 
the World Wide Web, has helped 
drive the massive growth of lnternet 
delivery of information: but HTML is 
limited to a two-dimensional world 
(text, and non-HTML embedded 
graphics files). VRML is a much more 
recent, and therefore less well- 
known, step which has, however, 
the potential to power virtual 3-D 
internet worlds. Like HTML, VRML is 
platform-independent (i.e. it can be 

powerful hardware for graphics " 

image processing, and this may be a' 
limitation for many users. 

There are almost unlimited 
potential possibilities for VRML, but 
an obvious application relevant for 
ES is in chemistry communication. 
Chemists often work with 3-dimen- 
sional models and molecules and 
want to manipulate these on screen. 
Many computer programs already 
exist which overcome the 2-D world 
of HTML by adding "plug-ins" - 
applications which add on to the 
user's browsers and can be 
automatically started up - specially 

used on any computer operating sys- 
tem); like HTML, VRML allows for 
hyperlinking (in this case from points 
within the 3-D object on a screen to 
other documents); and like HTML. 
files encoded in VRML consist of 
plain ASCll text (standard keyboard 
characters, not special graphics file 
formats). A simple VRML plug-in 
viewer for your browser will enable 
VRML files to be "read" automati- 
cally, creating 3-D models on screen. 

VRML is very new: VRML 1.0 

Editor's note: Electronic Bytes is intended to be a regular feature in ES 
World, addressing a wide range of  issues in electronic publishing and 
information technology. It may take the form of  an explanation of  a new 
tool, a product review or commentary on an issue affecting our increasing. 
ly digital world. Submissions, of  course, are always welcome. 

was agreed as a standard in January 
1996; in August, VRML 2.0 was 
agreed, adding interactive elements 
which open the door for some excit- 
ing applications (adding possibilities 
for sound, incorporating scripts such 
as Java applets, linking to meaning- 
'ul information, encoding a scene 
~ i t h  "sensors" that set off events 
when they are clicked, and so M; 

.eal modelling of collisions and other 
?vents now becomes possible). 
NetScape has developed a plug-in 
viewer for VRML 1.0 (Live3D) and 
plug-ins for VRML 2.0 are likely to 
follow from Netscape and Microsoft. 
Silicon Graphics ( a company special- 
ising in 3-0 image software) already 
ias a VRML 2.0 suite (Cosmo) avail- 
able. Is there a downside? Yes: 
manipulating such 3-D images needs 

for chemistry viewing; among these 
are RasMol, Chime (a Netscape navi- 
gator plug-in for Chemscape) and 
WebLab Viewer. It seems unlikely 
that such programs will be rendered 
obsolete by VRML, but VRML has 
many additional advantages: files 
are text and can be compressed, 
require far less bandwidth to transfer 
and can be updated more frequently 
(giving a smoother, quicker, rotation 
picture), and a single standard for- 
mat ensures compatibility 
everywhere. With VRML 2.0, there is 
now tremendous potential for mean- 
ingful chemistry models; e.g. a line 
can be linked to a set of data, 
becoming a chemical bond with all 
its associated properties, not just a 
drawn line. A recent article in the 
ACS magazine Chemical and 
Engineering News (Doing Chemistry 
in a Virtual World: Dec 9, 1996) has 
much more detail and some infor- 
mation about current chemistry 
work in this area; it can be accessed 
via the ACS Web site at 
http://pubs.acs.org. Another related 
site is Henry Rzepa's site at the 
Imperial College in London. Visit his 
3-D virtual chemistry lab projects at 
http:/AMMN.ch.ic.ac.uk. 
Norman Parkin. ESL 
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units. On the 0th 

competitive advantage: hifferentiating client X's 
drug from that of company 
client-solutions oriented." 
P r d i n g  this competitive 
many tools, from sponsore 
supplements to meeting organization services, 
on-line abstracts to educational programs - 
forming what EMC 
communication pla 

Ultimately, h09  #+ -,... X--:. 
electronic produbpbf$.& both units cl 
together in some of the tools they use to 
their differing customer bases. EMC bor 
content from primary, secondary and te 
publish~ing units within Elsevier as well a 

sherd. ES, conversely, is design 
pfo&cts that more closely ma 

&td&idusl "ser needs, echoing the customizing 
EMC do- for its clients. I 



while striving for scientifi stom-makes most of its own med- 
sion this material may CO nications content. It can author 
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ceutical company's product or therapy area of papers to jwrnals supplements and limited 
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ES (pub- a S in an overtly promotional way. Thus, 
E j task, explains Johnson, is to mar 
n,,,.dn with valuable scientific content ,,, ,,,,, 

A new joint EMUES initiative that prom 
ns for both units is local re-use 

pany's product. EMC works closely with the 

access to a much larger content pool through 
ES. In order for EMC to differentiate itself com- 
petitively from other medical communications 
companies, it has to promote thls content 

sci- and use it in a practical manner That is what 
ub- gives the EMUES partnership its greatest 
thor- strength. lohnson concludes, "It's very sensibl 

from a strategic and economic point of view f 
a corporation like ES that has subunits like 
EMC to reuse their content in any way that t 

be the vehicle for that, with 
industry paying, which is wh 
is, then that's just got to be . 

good use of rt&#rces," - and beneficial for all 
parties involv@& 
Klm ~wirwlth,~bSN 

We also have to guard the ES 
en why the client comes to us. 

wide growth. 
( 



1 company business 

Spreading the Worp I = l  

T he strong emphasis on multimedia is 
everywhere. Since the launch of our 
first CD-ROM products in the early 

80s. Elsevier Science has moved ambitiously 
into electronic publishing. With a rapidly grow- 
ing list of products entering the marketplace, 
the need for a tool to showcase the scope and 
breadth of ES electronic publishing activities 
became apparent. 

Features and benefits of electronic 
products are most effectively illustrated in an 
electronic format. As a result, ES has produced 
a new CD-ROM to demo the company's expand- 
ing list of electronic products. The Frankfurt 
Book-Fair, the world's largest publishing event, 
was chosen as the perfect site to introduce the 
CD-ROM to ES's market. Not only was the CD- 
ROM used for the first time at the Fair, it was 
shown in a new, combined Reed Elsevier elec- 
tronic booth in a new media hall. 

The response to the new electronic products 
CD-ROM at Frankfurt was extremely positive. 
The full color graphics and sound were effective 
attention getters, bringing visitors into the 
booth for more detailed product demos. 

The creation of a team in April 1996 marked 
the official start of the electronic products CD- 
ROM project. Robert van Veelen, then interim 
marketing director, was the driving force behind 
launching the project with an ambitious 
timetable. Members of the team included Dells 
Sar (Oxford), Linda Sacks (Amsterdam), lanet 
Bailey (NY), jan Willem Dijkstra (Amsterdam). 
and lohn Tagler (NY), with ludy Weislogel (NY)  
sewing as project leader. 

The team's first step was to establish the 
parameters for the project. It was thus decided 
that the CD-ROM would be designed for use by 
account managers for presentations to 
customers, for demonstrations at library and 
scientific exhibits, and for management presen- 
tations to society partners, editors, editorial 
boards or other industry groups. Initially, the 
disk was to showcase approximately 20 current- 
ly available electronic products groupwide, as 
well as other products scheduled for release by 
fall 1996. Because of the large number of prod- 
ucts, the CD-ROM format was ideal, since it 
would enable company representatives to pre- 

in areas where lnternet access to the ES Web 
site is sometimes unpredictable or non- 
existent, the CD-ROM enables company repre- 
sentatives to present ES products in any loca- 
tion where they can carry a laptop. 

The CD-ROM assignment was a challenge to 
everyone. The project was unique -- it was the 
first company marketing initiative that used full 
color graphics, music and voice narration. judy 
Weislogel jump-started the project by immedi- 
ately scheduling personal meetings in New 
York. Oxford, and Amsterdam with each 
publishing editor to explain the scope of the 
project and ensure that complete information 
and the best graphics depicting key features of 
each product were selected and received in a 
timely fashion. 

After interviewing vendors and obtaining 
bids for producing the disk, the project team 
selected Formal Systems, Inc., of Princeton, NI, 
because of their experience in developing train- 
ing and educational software products for the 
pharmaceutical market. Eileen Leahy, who has 
previously produced promotional materials for 
ES, was selected as the copywriter because of 
her knowledge of our company and its products. 

In July, judy made a presentation at the RSO 
Global Sales Meeting in Amsterdam providing a 
progress report on the CD-ROM project. The 
response was enthusiastic and everyone 
expressed eagerness at seeing the finished 
product. In the meantime, as the project moved 
along, the list of products to be featured contin- 
ued to increase from the initial 20 to the final 
27, and the running time shot up from an esti- 
mated 45-60 minutes to one hour and 45 min- 
utes. The final version is the result of a massive 
team effort that required gathering information, 
editing product narrations, selecting graphics, 
directing voice-over recording, and final testing 
and editing. 

The Windows-compatible CD-ROM is 
designed to run in two different versions -- a 
'Kiosk' version for use at exhibits that includes 
a voice-over narration and an automatic repeat 
of the introductory material to attract 
customers to demos, and a 'Presentation' ver- 
sion for use in one-on-one or small group situa- 
tions, where the voice-over narration mav be 

sent key features of all the products in a com- 
prehensive and consistent manner. After all, 
who can demonstrate Tetrahedron Alert, 
Elsevier's Interactive Anatomy, GENE-COMBIS 

, and New Astronomy with equal expertise? Also, 

chooses to suppress the sound, a manual is 
available that guides the user through the key 
points of each product as they are seen on the 

r, l ESW ~ a r c h  n 



n. Bullet points on the screen can be 
on or off at the presenter's option. 
Gunter. VPtRSO direetor, explains, "the 

isk will allow our account managers 
trate the breadth of Elsevier 

c e s  products utilizing the latest in multi- 
ia techniques. They will have the option of 

either an ovewiew or presenting specific 
S that a& of particular interest t o  an 

CD-ROM opens with introductory infor- 
Isevier Science. After the 

introduction, a 'Main Menu' offers a choice 
among these five discipline clusters: 

Chemistry and Chemical Engineering 
Earth and Planetary Sciences 

The user also has the option to view the list 

subject area is selected, a detailed 

2 t o  5 minutes in length with 10 to  15 sep- 
S, depending on the complexity of 
The presentation consists of a full- 

lated interaction with the product, 

to  end for the full one hour and 45 

for internal distribution to  the Sales and 
Exhibitions departments in February. 

On completion of this assignment, judy 

For the near future, the CD-ROM will con- 
tinue to  be used by ES management and sales 
representatives. At present, one critical point 
that must be taken into consideration before 
effecting wider distribution of the CD-ROM is 
the stringent hardware requirements needed to  
run the disk to  full effect: Pentium processor, 
256 colors, 16-20 megabytes RAM (plus 3-4 
megabytes of free space on the hard drive), 
quad-speed CD-ROM drive and sound card (e.g. 
Sound Blaster) plus speakers. 

As the disk continues to  be used, feedback 
from users will drive the decisions on the for- 
mat of future disks and whether to make it 
available for wider distribution among ES 

employees, as well as outside vendors. Updated 
versions are planned for release every six to 
eight months. Since the current disk is near 
capacity, with ES's current roster of electronic 
products, the launch of additional electronic 
products and the phased releases of 
ScienceDirect in 1997 and 1998 will mean that 
future presentations will probably expand to a 
two disk set. As the list of ES electronic prod- 
ucts expands and as the sophistication of our 
electronic products increases, future editions 
promise to get better! W 



Wadition and Balance 

m~tment to prov~de the 
ical information to its readers - physlclans 
forte, to publish at the leadlng edge of 
cine, is evident from 

aking stvr~es year after 
medical informati~n or research the dlscovenr 
of the value'of p&iclllin in 1940 and HIV trans- 
mission in 1984 to give two examples This 

- places an enormous responsibility on The Lancet 
to publish to the best of their ability and to be 
in tune with the ongoing innovations in a field 
that is continually evolving To do this, The 
Lancet depends on extremely effective peer 
review systems, efficient internal systems within 

The the journal, and editors 
e medical culture y ~ ,  

nother key aspect of 
it combines the Ideas 

journal and a lifestyle magazine for doctors by 

led weekly since 1823, The 

I 
continues to uphold its 
2tion as one of the chief 
date medical knowledge and 
lvances around the globe 
ldress at Bedford Square is 
dy because of the extensive 
ng tradition it embodies, but 
rds is a blue plaque indicating 
of Sir Thomas Wakley, the 
rsician who founded The Lancet 

journal's success can be attrib- 
ngs, though according to its 
xton, incidently the youngest 
ey himself, one major factor 
independence. "The culture 

le Lancet a success is that it was 
s ago by a radical, 
sician," he explains "That tra- 
epeated generation after gen- 

not only being informative, but interesting and 
lively as well. The key is finding the balance. "It 
must not be boring. It must be exciting, 
challenging, controversial ... all the things that 
make up a good magazine," stresses Horton. 
"We want doctors to read The Lancet before the 
ward rounds on Friday afternoon and at break- 
fast Saturday morning The trick is finding the 
right mix between those two types of material 
that will make it read in those two different 
situations." 

Legal Guardians 
The Lancet has had several "guardians" in its his- 
tory. Elsevier bought it in 1991 from Hodder G 
Stoughton, a family publishing company, and 
then it became a part of the Reed Elsevier 
Medical Group. In 1995 The Lancet and several 
other companies from the Medical Group were 
integrated into Elsevier Science (see ESW 1014). 

After the departure of an ES-appointed 
managing director in 1996, it was decided that 
an on-site managing director wasn't necessary 
Thus, rearrangements were made and the daily 
management of The Lancet was handed over to 
financial controller and commercial manager 
Jonathan Webster and editor Richard Horton. 
Together, this duo oversee the direction of Tho 
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Column 

News reaches me from Amsterdam, 
where the most recent reorganisa- 
tion has resulted in the relocation of 
the materials science programme to 
Kidlington. The new name of the 
department concerned is, according 
to the electronic telephone directory, 
Physics and Astrology. Now I. know 
what the "new" in New Astronomy 
refers to. 

Over in cyberspace, I'm told that the 
latest development is RATML or Real 
Aroma Text Markup Language 
dknrving you to share smells in real 
time, The fiM product to use this 
new standard is SmellU SmdlMe, 
software for Aroma Conferencing. 

l ,  

More information at: http:llreataro- 
rna.com/ 

Talking of conferencing, I haw been 
sent a copqof ecent memoran- 

4 d& i b r d n g g f i  that they we to 
eqla~%w@ fo@coming inter-@m- - 
p&y t;avel plans cannot be replaced 

1 *% 9 vrl$%eo-conferencing. An enviyonf 
mentally mtlnd initiative, indeetl. 

re , it ;+d bly be a question of: 
Fe!efo+ M i s h  Telecom offers Air 1 r i 7 f 0 r l * ~ n t  ~ l l e n .  

. b ,  

1 y wrfing buddy drew my attention 
tkp vexed question of how porcu- 

pines m&& W* 

out that tl 
studied. M 

a Not a lot of ! TRANSITIONS 
people know ESBV 

that... Welcome to Pieter Jijbsis as group 
director Finance and Peter Nientker 
who has been appointed group 
directer for Strategic Planning and 

m Development succeeding Karen 
Hunter. Karen is now senior vice 
president responsible for publisher 
and librarian relations. Kim Briggs 
has been promoted to senior 
manager for Global Marketing. 

T he Slowest Selling Book in Kees Jan de Kower, junior product 
manager for Mathematics, 

History was a translation of computer Science & Cognitive 
Science has been appointed as 

the New Testament of the Bible from company replacing 

Nicolien van der Linden. Nicolien 
Coptic into Latin, published by the has joined the Fundamental Life 

Oxford University Press in 1 7 1 6. Sciences Department as senior 
publishing editor. 

When it went out of print in 1907 it 
Elly Sanders has been promoted 

had sold only 191 copies. This works from manager of Human 
& Organization (HR&O) to deputy 

out at one copy per year ... director, HR&O. Karin van Dijk will 
.join HR&O as secretary reporting to 

Information from The ~ o o k  of Felix Haest. Marion de Jong will be 
replacing Judith Kramer, who has 

Heroic Failures by Stephen Pile left the company, as secretary to 
Robert Neeleman in HR&O. 

(Routledge & Kegan Paul, 1970 and Welcome to new trainees Tessa 
Sterkenburg and Laura ter Haar. 

in paperback by Futura, 1979; (ISBN 
Head of Development Albert 

0-7088-1 908-7). Fischer left the company in 
February. His successor is yet to be 

Clive Ewing, ESNL announced. 

Poetry Please 
Hear ye! Hear ye! The bells they do call, 

a reminder to staff one and all. 
Send us your limericks, poems or verse, 

Perhaps it'll be your last or maybe your first. 
No matter - have fun with this small request, 
and write in the mood that suits you best; 

funny, scientific, whimsical, or sedate, 
Elsevier Science World cannot wait. 

The €S World editors and Board will judge the contributions. The winner will 
receive a bottle of champagne and have their work published in the ESW 
August '97 issue. Send all entries to €S World, Poetry Please, Room 1.47, 
Overmolen Building, Amsterdam. The entry deadline is 10 June 1997. 
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ESI 
New York 
Welcome to Neil Posner, who joins 
ES as director of pricing. Also joining 
the New York offices, Unda 
Williamson as executive secretary to 
Roger Dunn in the re-named 
Pharmaceutical Science and 
Toxicology program (formerly 
Biomedicine), replacing the 
departing Linda Torrmino-M; in 
Direct Marketing, Peter Stern as 
senior copywriter, Has Jung Ham as 
senior designer, Leslie Foster as 
creative director and Chris Terry as 
direct marketing manager. 

The new Direct Marketing 
Department announces the follow- 
ing promotions: Patti (Devine) 
Derosa, senior marketing manager. 
Kerry O'Rourke has been promoted 
to associate director for 
Manufacturing and Philip Schafer 
to associate director of Editorial 
Design and Production. 

Leavers are Kim Cavellero, associ- 
ate director; Susan Hanscom, 
senior publishing editor; Tina 
Bonanno, publishing editor and 
Denise Persek, senior markefing 
manager. Other departurespre: 
Anke-Lydia Gothman, editor;. 
Nancy Musgrave, data centerhnfor- 
mation technology manager; Kelth 
Kreisher, associate publisher; and 
Ruth Grossman, associate publish- 
er. Additionally, Carmen Rios, 
administrative assistant to Karen 
Hunter and John Tagler has left. 

Goodbye to all those people from 
the Tarrytown office whose years of 
work have been appreciated. . 

F-D-C Reporb, Inc. 
Best wishes on retirement to Paul L. 
Wahl, Jr., vice president of 
Administration, who has been with 
F-D-C Reports for 27 years. Michael 
J. Dutton, comptroller of F-D-C 
Reports will assume Wahl's responsi-. 
bilities. 

sprlwIh0ll.e 
Welcome to Physician Assistant and 



oins the California 
inside sales rep and 

west book sales representative. 
Wound Care Business Unit wel- 
es Kathleen Strauser as VP 
general manager and Bill 

rkowitz as publisher. 
ngratulations to Gerry Kincus, 

P Operations who has assumed the 
responsibilties as chief financial offi- 
cer and VP Corporate Services. I .  
Welcome to Lesley Harpley, new 
Human Resources advisor. Rupert 

e to Reed-Elsevier's corporate 
department) as manager of 
Planning & Development. 

oole, has been promoted 

t Angela Poulter, coming from 
y, is known in her former posi- 

men, associate director of 
ng, left Elsevier Science after 

Welcome to Michael McCarthy, 
senior editor, and Laura West who 
joins The Lancet as marketing ser- 

Elsevier W n d s  
Division (ETD) 
The creation of the ETD has resulted 
in a number of new appointments 

Bousfield, division director: Peter 
Desmond, editorial director; Daniel 
Smith, publishing services manager; 
Paul Mulligan, advertising sales 
manager; Nikki Spencer, marketing 
manager; Ryan Sheppard and 
Jeremy Whittingham, senior pub- 
lishing editors; Sarah Sydney- 
Smith and Jon Buxton, trainee 
publishing editors; Terry Bradley, 
Kevin Partridge and Alexander 
Verhoeven, sales coordinators; 
Fiona Watson, product research 
manager; Lara Mynors, program 
editor for books; Steve Barrett, 
applied Trends editor; Tony 
Attwwd, telesales executive; 
Kadidiatou Bah, sales administra- 
tor; and Craig Canham and Kirsty 
Whareham, promotions coordina- 
tors. 

ESNL 
Amsterdam 
In the Publishing Division, Nigel 
Fletcher-Jones has been named 
manager for Strategic Planning and 
Development. 

Life Sciences publisher Martin 
Tanke has been appointed deputy 
director and Joke Jaarsma has been 
appointed associate publisher. 
Christien van Lunen and Mike 
Wilk have been upgraded to pub- 
lishing editor in Life Sciences. Jane 
Kerr and Anthony Newman have 
been appointed administrative edi- 
tors for Fundamental Life Sciences 
and Romke Rijpkema became 
administrative editor in Life Sciences. 
Peter Bakker and Daniela Orsini 
have been promoted as junior pub- 
lishing editors in Life Sciences and 
Toxicology & Pharmaceutics respec- 
tively. Nello Spiteri has been 
appointed publisher in the newly 
organized Neurosciences section and 
Tatjana Fischer van Driessen has 
been promoted to Neurosciences 
publishing editor. 

In the Physics & Astronomy 
Department, Jonathan Clark has 
been appointed associate publisher 
and Car1 Schwarz will become 
junior publishing editor, while still 
serving 50% in the Nuclear Physics 
Editorial Office. In Chemistry & 

Chemical Engineering, Swan Go has 
been appointed as junior publishing 
editor. Mathematics and Computer 
Science promotions include Annette 
Leeuwendal as senior publishing 
editor and Joost W.M. Kok as 
junior publishing editor. 

James Carne, Marinus de Ridder, 
Simon Pepping and Helmut 
Hummelbrunner have been 
appointed as coordinating electronic 
product engineers as part of the 
Special Projects Group reporting to 
Hans Laeven. Ellen Momma 
succeeds Kim Briggs as European 
marketing manager for SPD. 

Earth Science publisher Dominic 
Vaughan left ES. He has been suc- 
ceeded by Bas van der Hoek, who 
will continue to work with the 
Author Program in addition to these 
duties. Yvonne Campfens, product 
manager for Mathematics & 
Computer Science and Jacques van 
Brussel, controller for SPD, have 
also left the company. 

Christine Sbiti-Jansen has beer 
promoted to business develop me^^^ 
manager, Kate Alzapedi has 
become account manager for 
CONIFER, and Joop van 
Lonkhuizen was promoted to 
International Business Unit manager. 

REGIONAL SALES 
OFFICES 
RSOBingapore 
Jaco Zijlstra was promoted to direc- 
tor and will head up the RSO, while 
Michael Tudball, executive director 
of RE Singapore will change focus 
from interim RSO director to interim 
director of the RE Singapore book 
publishing unit. 

RSO/Americas 
Welcome to Cheryl Garson, new 
exhibits supervisor reporting to 
Marsha Levell. 

MILESTONES 

30 Years 

Wendy Wright Oxford 

20 Years 
Jane Benner Springhouse 
Keith Foley Amsterdam 
Gerry Gallagher Shannon 
Peter Konig Amsterdam 
Sandra Kower-Lunn Amsterdam 
Rein van de Kuilen Amsterdam 
Gerald Mettam Amsterdam 
Yvonne Philippo Amsterdam 
Liam Sheehan Shannon 
Hanna Watering-Obluska 
Amsterdam 
Jennifer Webb Oxford 

15 Years 
Rick Clayton Springhouse 
Beth Neikirk Springhouse 
Ji l l  Wheeler Oxford 

10 Years 
Judith Butler-Miles Oxford 
Jacqueline Coleman New York 
Blanche Deasy Springhouse 
Andy Deelen-Buwalda 
Amsterdam 
Sharon Fitch Springhouse . 
Adrian Hall Oxford 
Timothy Horscroft Amsterdam 
Lesley lwine Oxford 
Cecelia Kunkel Springhouse 
Richard iateano Amsterdam 
Gerie van Lil-Reddy Amsterdam 
Margriet ten Napel Amsterdam 
Ann O'Brien Amsterdam 
Joke Paauw Amsterdam 
John Pawirowyoto Amsterdam 
Dick van der Pol Amsterdam 
Glenda Pringle Oxford 
Della Sar Oxford 
Erna Schipper-Justus Amsterdam 
Bernar+s Slotman Amsterdam 
Astrid Suurmeijer-Ullersma 
Amsterdam 
Tony badwe l l  Oxford 
Fred Veldmeijer Amsterdam 
Jack Visser Amsterdam 
Ursula Viveen Amsterdam 
Michele Wheaton Oxford 
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