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 Global Human Resources offers online 

information  
Staff in ES around the globe, no longer need to 

make appointments with HR to get employee 

information, as last week saw the launch of the UK 

and US HR websites…. These sites have brought 

together all the HR information, such as current 

policies, benefits, forms and procedures that are 

currently on NonSolus. (311) 

 

Elsevier Business Information changes 

to Reed Business Information  
As part of global branding, Reed Business 
Information (RBI) will be the new name of Elsevier 

Business Information (EBI) with effect from 1 

October 2002. RBI is already known as the 

worldwide division on Business publications of 

Reed Elsevier. This will give RBI increased 

universal commercial leverage throughout the 

market, for all relations and business partners. 

The organisation and product range of RBI NL will 

remain the same. The prestigious labels of the 

former EBI will keep their own titles. 

business information in The Netherlands. It 
employs 1,800 people and has four main RBI NL is 

the largest publishing group on offices: Amsterdam, 

Doetinchem, The Hague and Maarssen. Some well 

known products are: Elsevier, Distrifood, Misset 

Horeca, FEM/DeWeek, Beleggers Belangen, 

Nursing, Bizz, Boerderij, LogistiekKrant, 

Bouwwereld, het Tijdschrift voor de Politie. For 

more information, see at www.reedbusiness.nl. 

Reed Business Information is part of Reed Elsevier 

Group plc. The group employs 37,000 people, 

including approximately 22,000 in North America. 

Operating in the scientific, legal, educational and 
business-to-business sectors, Reed Elsevier 

provides high value and flexible information 

solutions to professional end users, with increasing 

emphasis on Internet delivery. (312) 

 

Global Sales looks to 2003 with 

confidence  
Regional Sales Directors and Managers, members 

of the Science and Technology Board and staff 

from Product Management, Global Sales and RSOs 

from around the globe congregated in …for this 

year’s RSO Budget 2003 meeting. 

The four-day event was filled with presentations on 
commercial plans and focused on issues such as 

usage, managing consortia and pricing 2003. 

In an introductory speech via video, Arie Jongejan 

emphasised how important pricing was to the sales 

organisations, as they were the key to ‘making it 

happen’. (313)  

 

Jan de Jager manoeuvres into fifth place 

at the Driver of the year award 2002   
Elsevier Science Chairman Derk Haank travels in 

safety thanks to his chauffeur, Jan de Jager.  

On 20 September, Jan seemed to be on track as he 

skilfully negotiated cones and corners to eventually 

cross the finishing line, taking fifth place at the 

selection board Driver of the Year Award 2002. 

The selection took place on the Dutch Police circuit 
in Lelystad. 

Jan was one of the final 35 chosen to take part, 

from an initial 1400 Board Drivers. All drivers 

selected were from the military, governmental and 

business world. (313) 

 

Nobel Prize 2002 
The Nobel Prize in Chemistry has been (partly) 

awarded to Kurt Wüthrich, Board Member of the 

Journal of Magnetic Resonance (Academic Press) 

and Current Opinion in Biotechnology for his 

contribution to the field of nuclear magnetic 

resonance (NMR) – a favourite amongst chemists. 

Through his work in the early 1980s, Kurt 

advanced the use of  NMR on proteins by 

developing a general method of systematically 

assigning certain fixed points in the protein 

molecule, and a principle for determining the 
distances between these. Using the distances, Kurt 

was able to calculate the three-dimensional 

structure of the protein. (314) 

 

Nobel prize for ES author  
Sydney Brenner, a regular contributor to Elsevier 

Science products, has secured his reputation as one 
of the world's leading pioneers in genetics and 

molecular biology by being awarded the Nobel 

Prize.  

Brenner shares the Nobel Prize in Physiology and 

Medicine with two colleagues, "for their 

discoveries concerning genetic regulation of organ 

development and programmed cell death". (315) 

 

Elsevier books success in Frankfurt 
One of the week’s highlights was the joint Health 

Sciences and Science and Technology dinner for 

European and Middle Eastern customers. 

Approximately 160 people attended and Dominic 

Vaughan, gave short presentations on the ES book 

programme and the importance of distribution 

channels. They also announced that ES would be in 

a position to have a combined publishing 

programme of 1,600 - 1,800 titles next year. (315)  
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Reed Elsevier US staff are ‘Care Bears’ 

for a day 

Whoever said that New Yorkers don’t care? That 

certainly wasn’t the case on New York Cares Day 

(19 October) when 24 volunteers rolled up their 

sleeves to take part in a citywide volunteer event. 

Staff from Reed Business Information New York 

joined colleagues from Elsevier Science,…to help 

spruce up P.S. 306, a public elementary school 

located in Brooklyn, NY. 

The day’s activities included gardening, painting 
the school playground and a mural in front of the 

school, organising the library, and helping teachers 

arrange their classrooms. (316) 

 

Platform 2000 rollout draws closer  
Reed Elsevier is working as a Joint Development 

Partner with Microsoft to implement their latest 
software technology and design to ensure a 

common IT architecture across all Reed Elsevier 

Business Units. 

Elsevier Science is leading the way through the 

Reed Elsevier Platform 2000 (P2K) project by 

being the first business unit to implement P2K. 

During this time, the company will receive priority 

support from both Microsoft and HP. 

The first implementations are about to start and will 

deliver Microsoft’s latest software, Windows XP, to 

a small number of clients in Oxford, Amsterdam 
and St. Louis. (317) 

 

BiotechSelect - an exciting collaboration 

between sales and publishing  
BiotechSelectTM is a project looking at creating 

information solutions specifically for the 

biotechnology market.  It was prompted by a 

market research report, … which concluded that an 

untapped market exists within the biotech sector. 

Demonstrating a sense of boundarylessness, the 

project team, including representatives from 

ScienceDirect, ES Life Sciences and the Global 

Sales Organization, has  bought ES content of most 
value to the biotech industry from a number of 

different publishing groups, spanning Life 

Sciences, Chemistry, Cell Press and Health 

Sciences. (318) 

 

First consortium deal in the Middle East 
The Lebanese Academic Libraries Consortium 
(LALC) has signed an agreement for ScienceDirect.  

This is the first consortium deal that Elsevier 

Science has closed in the Middle East and was used 

as a model case during the Arab Federation for 

Libraries and Information (AFLI) Conferences in 

Beirut in October. (318) 

 

Editors abound at annual conference in 

Europe and US  
Over 150 editors attended the Editors conferences 

in Portugal and the US earlier this month, ...   

This year’s theme was Core Drivers in Scholarly 

Communication for Advancing Science and topics 

discussed included Publisher Vision, The Digital 

Library, Measuring Quality, Understanding 

ScienceDirect, Branding and Elsevier Editorial 

System. (319) 

 

FinanceDirect provides decision support 

tools  
FinanceDirect, Elsevier Science’s new budgeting, 

forecasting and reporting tool has reached an 
important milestone….  

FinanceDirect will be an important part of Elsevier 

Science’s financial systems strategy and is being 

positioned as a key decision support tool. It will 

focus on the reporting of Key Performance 

Indicators and the provision of information support 

for strategic and operational decisions. 

FinanceDirect’s key functional benefits will be to 

improve the flexibility and transparency of 

budgeting, forecasting and reporting and adding 

better modelling and analytical tools. (320) 
 

Change of Company Name: 

Our new name and logo 
Our company name will change from Elsevier 

Science to Elsevier. To arrive at this decision, we 

spoke to over 100 Elsevier employees, influential 

customers, and opinion leaders spanning every area  

of our business. Our customers have long referred 

to us as Elsevier. Since many health practitioners 

do not consider their work to be appropriately 

describes by the word ‘science’, we believe that this 

name better represents us. What’s more, we cover 

fields such as finance, economic and engineering, 

that many do not consider ’science’. Internally, 
Reed Elsevier has consolidated the corporate 

portfolio into four business units, and designated 

the Elsevier name exclusively to the science and 

medical division. 

The logo will be changed slightly. The Tree of Life 

graphic, developed in 1620 by Isaac Elzevier, will 

remain the same. It combines symbols that are as 

meaningful today as they were centuries ago. The 

tree represents experience. The grapes stand for 

knowledge and the sage represents wisdom. This 

elegant and timeless image show how these three 
attributes are intertwined and each cannot exist 

without the other. The Latin motto, NON SOLUS, 

whiche means ‘not alone’ completes the picture. 

The logotype is now displayed in a larger font 

making it bold and readable. (321) 

 

Bringing our message to our customers 
Our new branding initiative is multifaceted. 

2003 will be an exciting year during which so 

many elements will come together to show the 

world the new face of Elsevier: 

 New corporate advertising will bring our new 

brand message to our customers. 
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 We will incorporate our new name and logo at 

all exhibitions. 

 We will create a new corporate image brochure 

for our customers. 

 Midyear, a new corporate website will be 

found at www.elsevier.com. 

 We will support our efforts through public 

relations programs. 

 The Elsevier Foundation will be launched. 

 We will phase in our new corporate identity on 

everything from business cards to signature. 

 We will integrate our new corporate name and 

messaging into business unit marketing. 

 We will incorporate the attributes of the 

Elsevier brand internally and externally to 

present a more customer-focused image. 

(321) 

 

Our new mission statement 
Many people depend on the books, journals and e-

products created and published by Elsevier. We 

want our customers to increasingly think of us as 

their partner  in the meaningful work they do. We 

also want them to associate the Elsevier brand with 

the distinguished products and services we provide. 

We are taking many steps to assure that the Elsevier 
name is one that all of our customers – librarians, 

editors, authors, scientists, health care practitioners. 

professionals and students think of immediately and 

affirmatively as the ultimate resource for their 

information needs. 

Our new mission statement is one that we can all 

stand behind and represent with pride. (321)  

 

Mission statement 
‘Elsvier is an integral partner with the scientific, 
technical, and health communities, delivering 
superior information products and services that 
foster communication, build insights, and 
enable individual and collective advancement 
in scientific research and health care’. (321) 
 

About branding Elsevier 
Internally the Elsevier brand will unite our 

company by bringing together the many disparate 

entities that have resulted from organic growth and 

acquisition. 

Externally, our customers associate Elsevier with 

quality, integrity, breadth and depth, expertise, 

longevity, financial stability and innovation. While 

we are proud of these strength and will continue to 
leverage them, we need to consciously instil 

customer focus, inclusiveness, flexibility 

accessibility and multiculturalism. Finally, we need 

to eliminate previous negative perceptions through 

the adaptation of a more fair, personalised approach 

with our customers.  

We all need to ‘live’ the new Elsevier brand values 

in order to build customer preference and loyalty. 

As Elsevier Chairman Derk Haank states, ‘Each of 

us plays an essential role in building the corporate 

brand. Our ability to demonstrate customer focus 

through our behaviour is the ultimate reflection of 

the Elsevier brand’. 

Our mission combined with our new advertising 

and tagline, name change, and revised brand 

architecture will work together to create a strong 

brand for Elsevier. In coming together to further 

our original strength and perpetuate our new goals, 
we will better serve our customers and ourselves. 

(321)    

 

Win a valuable antique Elsevier book 
Test your knowledge of Elsevier and its rich 

history! Enter our company-wide employee contest 

and win an exclusive leather bound and gold-
ambossed antique book by Gellius, entitled, Noctes 

Atticae. 

This original Elsevier book dates back to 1665 and 

is valued $400. Complete with its own Solander 

storage box for safekeeping, the book is in excellent 

condition. (321) 

 

Forbes  positive about Reed Elsevier 
…RE has been doing so well, that it was the focus 

of a recent edition of Forbes Global magazine.  

Crispin Davis, CEO, RE, appears on the front cover 

and features prominently in an article entitled, 

‘Double Dutch No Longer,’ which attributes RE’s 

success to the new management structure created in 

1999 and Crispin’s influence as head of the 

company, executing strategy which focussed 

heavily on marketing. 

Since becoming CEO, Crispin has transformed RE. 
His influence has been so significant that whilst 

‘shares of AOL, Disney and Vivendi have collapsed  

‘in the past three years; Reed’s are up 9%.’  

RE’s development of electronic products has also 

been extensive. The physical presence of its 

hardware is not only a fair indication of the scale of 

its online programme but it is also a reflection of 

the company’s presence in the market. ‘The 

company’s engine room, a kind of military 

command center in a bunker in Dayton, Ohio, has 2 

petabytes of storage…to ensure a million customers 
a day get their responses in four seconds.’  

The company is building for the future and is 

thorough and unequivocal when is comes to 

strategy.  

For the full article go to www.forbes.com 

(322) 
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