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Improving e-submission customer 

service 
On 1 July, e-submission support for authors, editors 

and reviewers was amalgamated into a single, 

dedicated support department – E-submission 

Support, part of the Electronic Submission, 

Implementation and Support department. 
Following the decision to roll out Elsevier‟s 

Electronic Submission System (EES) to all journals 

by the end of 2005, Global Author/Editor Support 

decided to review the current support organisation 

with the objective of providing world-class support 

to all online users.  

 

Based on this review, several improvements will be 

made. A 24-hour, seven-days-a-week online and 

telephone support service will be provided 

gradually from 1 July. Support teams will be 
established in San Diego and Tokyo, in addition to 

the Global Support Team, which operates from 

Shannon….Lastly, a Call Tracking System 

(including a central author database, searchable on 

author and query information) with advanced 

reporting tools will be implemented in 2005. … 

(401) 

 

Introducing Elsevier MDL, San Leandro 
MDL (originally Molecular Design Limited) 

became an Elsevier company in 1997. Its 

headquarters are in San Leandro, on the east side of 

San Francisco Bay. The company started above a 

bicycle shop on B Street, in neighbouring Hayward, 

and moved to its current location in 1985. There are 

almost 300 MDL employees in San Leandro – 

working in administration, content and software 

development, marketing, sales, and support. MDL‟s 
other 180 staff are located in 15 offices around the 

world. MDL was named San Leandro Business of 

the Year in 2001…. (401) 

 

Erik Engstrom to join Elsevier as CEO  
In an internal Global Announcement sent to all 

Elsevier employees on 13 July 2004, Crispin Davis, 

CEO, Reed Elsevier, announced that Erik Engstrom 

(41) will join Elsevier as CEO and Reed Elsevier as 

a member of the main board in August 2004. 

Engstrom will report to Crispin.  

Engstrom joins Elsevier from General Atlantic 

Partners, a private equity firm, where he was a 
general partner leading their media and consumer 

investment sector. Prior to that, Engstrom had 

extensive experience in the publishing sector as 

President and Chief Operating Officer of Random 

House Inc, the leading global consumer books 

publishing business of Bertelsmann.  He was also 

President and Chief Executive Officer of Bantam 

Doubleday Dell before its merger with Random 

House. Engstrom began his business career as a 

consultant with McKinsey after gaining his MBA 
from Harvard Business School where he was a 

Fulbright Scholar.   

 

Engstrom is Swedish, and has lived in the US for 

the past 18 years.  He is married to Libby and has 

two children.“Erik is an exceptionally talented 

executive with a consistent track record of success, 

wide international experience, and extensive 

publishing expertise. I believe his leadership and 

enthusiasm will be a real asset, both to Elsevier and 

to the group as a whole,” said Crispin Davis, CEO 
of Reed Elsevier. (402) 

    

  

 

Protecting authors’ work in Asia 
Elsevier has been working with the American 

Association of Publishers (AAP) and the UK 

Publishers Association (PA) in Asia to protect 
authors‟ work and secure the future of STM 

publishing in the region. 

 

The anti-piracy campaign, which took place in six 

Asian territories between January and May this 

year, exposed book pirates who had copied 

thousands of books from several STM publishers.  

“The infringement of copyright is becoming a 

major problem in Asia,” says Stephen Troth, 

Managing Director, Health Sciences Asia. 

“Widespread book piracy, if it is allowed to 
continue, will undermine the entire industry, not 

only in Asia but worldwide, and will eliminate the 

incentive authors have to write; piracy leads to a 

loss in royalty income and some authors rely on 

these royalties to survive. We‟ve had authors visit 

us in Asia who‟ve been horrified to be asked to 

autograph pirated copies of their own books when 

they‟ve attebdes medical congresses. …(403) 
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New adverts continue to build Elsevier’s 

image with librarians 
Positive response from librarians on Elsevier‟s 

current image advertising campaign, „Never 

underestimate the importance of a librarian‟, has 

fuelled the creation of two new adverts. 

 

The new adverts … will launch in August and 

September, targeting the Health Sciences (HS) and 

Science & Technology (S&T) markets. They will 
continue to highlight librarians as proactive 

information providers integral to the research and 

discovery process. The new adverts join the already 

successful global advertising campaign to improve 

brand image with S&T and increase awareness of 

Elsevier as the premier STM publisher in HS.   

The corporate image campaign enters its second 

year with continued positive feedback.  Librarians 

in 17 countries have sent more than 75 emails 

commenting on how the adverts have made them 

feel valued and elevated their role.  A health 

librarian … wrote,  “... brilliant!  This picture says 
more than I could possibly ever explain verbally.” 

And, some librarians are now advertising Elsevier. 

They have made more than 1,100 requests 

worldwide for English and foreign language posters 

of the campaign as well as inquiring about 

permission to use the adverts in their own 

marketing initiatives.  A librarian from Germany 

wrote, “These ads are superb . . . I would like to use 

this ad within our company in presentations to the 

management... [who] has the power to decide on 

budget and staff, but often no idea of what a library 
or information centre is good for.  [The ad] would 

be a good anchor and starting point in necessary 

justification presentations.” 

 

Research among librarian attendees at the ALA 

(American Library Association) Annual Meeting 

reveals similar enthusiasm about the advertising 

message.  They describe the campaign as “forward 

thinking,” “credible,” and “relevant.”  Results show 

that awareness of the campaign is not yet 

widespread, but it is growing, “All the librarians I 

work with have the poster up ... we all fight over 
[them],” says one librarian attendee.  Another says 

simply, “Elsevier understands.” All of those 

interviewed wanted to see more of the campaign to 

include other unexpected places librarians play a 

vital role.   

Elsevier will expand its image building to other key 

customer groups this autumn with an advertising 

campaign  targeting end-users.    (404)    

 

UK S&T Committee Report published 
Last week, the UK House of Commons Science and 

Technology Committee, released its long-awaited 

Report on scientific publishing, which now goes to 

the UK Government. 

 

The Report contains several recommendations that 

have been welcomed by STM publishers, including 

a call to exempt electronic publications from value-

added tax (VAT), increase library budgets and 

provide funding for digital preservation. 

 

The Report falls well short of endorsing the author-

pays publishing model, and even finds that „many 

of the arguments posed in favour of author-pays 

publishing have a strong ideological streak.… 
There are practical considerations that must also be 

understood‟. The Committee‟s hesitant claim that 

author-pays „could be viable‟, is balanced by a call 

for proof by a comprehensive independent study.   

 

The Committee argues strongly that all of Britain‟s 

higher education institutions should set up 

„repositories‟ where all of their published output 

could be stored.  Here, the Report offers a useful 

summary of the complex issues and arguments. It 

acknowledges that there are major problems to be 
overcome with this sort of self-archiving.  

So what‟s next? The Report now lands in on the 

desks of numerous Ministers and civil servants. A 

period of consultation (and doubtless lobbying) 

follows, while government‟s response is being 

crafted. … (404) 

                

The Lancet 2004: rebalanced,  

restructured & redesigned 
Eighteen months of wide-ranging consultation and 

extensive research culminated last month in a major 

relaunch of The Lancet, which now also features 

the Elsevier logo. 
“The relaunch, with its rebalanced, restructured, 

and redesigned format, is evidence of The Lancet‟s 

commitment to continually develop as the world‟s 

leading global medical journal,” …   

The most immediately noticeable difference to the 

new design is the introduction of a „cover quote‟ 

drawn from the week‟s content…(405) 

 

They’re big, they’re beautiful, they’re 

very old ... they’re Backfiles! 
Just when you thought it was all over and all the 

Backfiles were launched –  ScienceDirect started all 

over again by creating supplements to the original 

Backfiles. 
Why? Because since they started the YOAS (Ye 

Olde Antique Shoppe) project way back in 2000, 

Elsevier has acquired all the Harcourt titles and a 

few other recent acquisitions, ... Since May 

ScienceDirect have launched seven supplement 

packages conforming to the same subjects as the 

first original packages. 

 

Another 12 supplement packages will be launched 

by the end of this year, bringing the total number of 

articles in ScienceDirect to more than 6.5 million. 
(405) 
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Frankfurt office celebrates the new 

release of Beilstein 
A new release of Elsevier MDL‟s Beilstein – the 

world‟s largest database of properties of organic 

compounds – has been launched. 

The new release is unrivalled in its depth and 

coverage of organic chemistry, covering 

publications going back to 1771.  Since Elsevier 

acquired the commercial rights to the database in 
1998, it has grown from 30 to 50 Gigabytes.  It is 

extraordinarily strong in the area of chemical 

reactions; with almost 10 million reactions there is 

no larger reaction database in chemistry. The 

database is widely used in the pharmaceutical 

industry and academia. … (406) 

 

Impact Factors:  Handle with care 
The annual release of the impact factors in June 

produced the usual frenzy of activity within 

Elsevier‟s publishing units. 

The impact factor is a simple indicator, which tries 

to signify the “quality” of a scientific journal. It is 

based on the measure of citations – the amount of 

times that authors refer to articles within journals. 

Similar journals are grouped together into subject 

categories and sorted by their impact factor to 

create a rank, a type of “pop chart” of journals, 

which is used to assess journal quality. 
 

To calculate the impact factor for over 6,000 

journals, Thomson ISI records the citations in the 

latest year of measurement (2003) and divides by 

the number of articles published in 2002 and 2001. 

 “The release of the impact factors is an important 

time in the publishing year,” ….  “Impact factors 

are used by authors (to choose journals in which to 

publish), by publishers (to assess the competition) 

and by grant bodies (to award funding). However, 

there are so many problems with their calculation 
and their use among the academic community that 

we produced a document entitled, Impact Factors: 

Use and Abuse, which outlines the pitfalls of these 

indicators.”   

The November launch of Scopus, Elsevier‟s new 

abstract and indexing navigational tool, presents a 

prime opportunity to develop new citation 

indicators, which can avoid many of the pitfalls of 

the impact factor. …(408) 

 

 

Helping to advance treatment for the 

overweight  
Elsevier will soon begin publishing more research 

on the growing field of obesity surgery, following 

the acquisition of a new start-up society journal, 

Surgery for Obesity And Related Diseases 

(SOARD)…. 

“SOARD is a good acquisition for Elsevier because 

it focuses on a pressing medical problem, „obesity‟, 

which is a global condition and at the forefront of 

the medical and consumer news media,”  … (409)  

 

New advertising campaign targets end 

users 
The “Making a Difference” campaign launches this 

month with a full-page, two-colour advert. Aimed 

at end users, the advert has been designed to help 

build awareness of Elsevier and what we do for the 

STM community, and also establish a strong 

connection between Elsevier and its key imprints. 
Research and analysis indicated that what motivates 

our end users is the desire to make a difference to 

an individual‟s life or a scientific field through a 

discovery.  The advert presents the process of 

scientific advancement from research to application 

by focusing on the “heroes” of the story – the 

authors, editors, scientists and practitioners making 

a difference to improve the lives of real people.  As 

Elsevier shares in this mission, the advert also 

demonstrates the role we play in research, 

discovery and dissemination, “getting the right 

information into the right hands.”  The first advert, 
focusing on life and health sciences, was developed 

in collaboration with Dr. John Mazziotta, a leading 

neuroscientist and Editor of NeuroImage. … (410) 

 

Elsevier connects with the customer 
The inaugural issue of Cover Shots, Elsevier‟s new 

online newsletter for librarians and booksellers has 
just been released.  

Cover Shots aims to help librarians and booksellers 

better understand the market for the books they 

purchase by explaining how the information is 

used, why it is important to the end user, and 

ultimately how it will affect society. 

The first issue features conversations with the top 

minds in the worlds of Economics, Energy and 

Stem Cell Research. They discuss everything from 

the role of energy in global economics to the 

possibility of cloning dinosaurs from fossilized 
bones.  

In his discussion regarding Handbook of Stem 

Cells, Editor-in-Chief Robert Lanza explains, “We 

are able to fix hearts now for mice and cows just 

like you repair a bicycle tyre. We‟ve used this 

technology to generate cartilage, bone, skin, and 

vital organs. The hope is that some of us alive today 

will be able, after a car accident, to simply go to the 

doctor‟s office and we‟ll grow you a whole new 

kidney.”  

… Senior Library Sales Manager for Science & 
Technology Books in North America, initiated the 

Cover Shots project to strengthen the invaluable 

link between Elsevier and its library customers and 

bookselling partners. “From its inception, the 

newsletter has been positioned as a vehicle for our 

most important customers to connect with some of 

Elsevier‟s brightest authors and editors,” says … 

“The more we can help them [the customers] 

understand the content, the more comfortable they 

are with making the purchase. The fact that over 
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400 librarians have already subscribed before 

seeing the first issue demonstrates there is a pent up 

demand for this service.” (411)               

WebAward puts Scirus in the limelight 
 
Scirus received the 2004 “Best Directory or Search 

Engine” award at the WebAwards last week. 

Entries were judged against ever-increasing Internet 

standards and the assessment included overall 

design, innovation, content, technology, 

interactivity, copywriting and ease of use. Over 

1500 entries from around the world were judged in 

this year‟s competition. Previous WebAwards 

winners include: IBM US; Levi‟s; The New York 

Times; Kodak; Sony; Nike; Sprint; and FedEx. 

… (412) 
 

New feature highlights Elsevier’s rapid 

publication time for journals 
 

The online publication date is now being included 

in every journal published by Elsevier on 

ScienceDirect. 

This new feature is available in the history 

information of the final version in print as well as 

online (summary plus, full text and PDF files). 

…(412) 

 

ISBN standard change – coming soon 
 

As the explosion of publishing output will soon 

exhaust the supply of 10 digit ISBNs, the 30-year-

old code is extending from 10 digits to 13. 

The new standard specifies the metadata to be 

associated with ISBN assignments and re-states the 

rules for assignment to varying product forms.  
The International Standards Organisation is 

dictating that the 13-digit ISBN becomes 

mandatory on 1 January 2007, but the consistent 

advice both from the International ISBN Agency 

and book trade organisations is that a period of dual 

working will be inevitable…. (412) 
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