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New Year’s reception in Amsterdam 
 

In his remarks on 3 January, Erik Engstrom, CEO, 

Elsevier, took the opportunity to introduce the new 

CEO, Science & Technology (S&T), Herman van 

Campenhout. 

 

Erik summed up the past year: “We finished 2004 

very strongly and we can be proud of our 

achievements during a difficult year for our 

business. However, some of our suppliers live in 
countries that were not so fortunate at the end of 

last year. I‟ve heard many comments from 

employees about what we can and will do to help 

those suffering from the after-effects of the disaster 

in Asia and I‟m pleased that so many of you are 

showing such concern. We are currently working 

with people here and in the US to decide how we 

can contribute, whether through the Foundation or 

by other means. We will be communicating our 

intentions in more detail in the next few days.” 

 

He went on to say that he is excited about 2005, 
because we face a difficult market place and 

continued challenges with our customers, but most 

importantly, “because we should be seeing the 

fruits of many initiatives, particularly customer 

service initiatives, the continued rollout of EES 

[Elsevier Editorial System] to help our authors and 

editors and the full rollout of Scopus, which is 

being well received by our customers.” Erik 

concluded by thanking all staff, new and old, for 

their contributions to the business and invited 

everyone to meet Herman: “I‟d like to welcome the 
tallest guy in the room over there, Herman van 

Campenhout. Today is his first day at work for 

Elsevier, so please take this opportunity to say hello 

to him. Happy New Year to all of you!” (436) 

 
 

 

 

 

Improving our working relationships 

with the research community 
As a key element of the Customer Service Focus … 

project … four teams are improving services to our 

journal authors, referees and editors. 

 

“The quality of our journals ultimately depends on 

the service provided to the 7,000 key editors, more 
than 250,000 corresponding authors and around a 

million referees that make up our scientific research 

community,” …Last year, a customer survey 

showed that Elsevier‟s services are “highly 

appreciated” by the scientific research community 

but in some areas are not “best in class”. Most 

authors are concerned with high-speed online 

publication and a clear communication process 

around the peer review and production of their 

articles. Editors would like more contact with 

Elsevier‟s publishing editors and favour discussion 
at a more strategic level. 

“Quick wins” for improving relations include 

implementing a new author support tracking 

system, improving telephone support for authors 

who have problems with submitting papers online 

and introducing a knowledge-sharing programme 

for publishing editors.  

In order to improve services to referees, a team 

plans to develop and distribute best practice 

guidelines for referee relationship management to 

Elsevier‟s editors, develop training workshops on 
Elsevier‟s referee process for new referees, 

establish referee accreditation programmes (in 

collaboration with societies) and publicise referee 

policies to the author community in journal prelims 

and web pages.  

Long-term deliverables include synchronising all of 

Elsevier‟s author communication, increasing the 

speed of online publication and improving the 

relationship management skills of Elsevier‟s 

publishing editors using the publishing training 

programme…. (428) 

 

Still time to support South Asia tsunami 

relief efforts 

The Elsevier Board encourages 

employee participation. 
 

“Many thanks to those of you who have already 

responded to Erik Engstrom‟s global announcement 

on 6 January to support South Asia tsunami relief 

efforts. As a reminder, all staff donations to 

UNICEF or other eligible organisations will be 

matched by Elsevier on an equal basis (with a cap 

of USD 50,000) and will be contributed directly to 

UNICEF. 
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“To date, over 200 employees have generously 

given gifts ranging from 10 to several hundred 

USD/EUR/GBP for disaster relief efforts. However, 

we are still less than halfway to our final goal of 

USD 50,000. Every gift, regardless of size, will 

help bring us closer to this total. 

 

“To make a donation to UNICEF and support relief 

efforts, visit the website (address below) and click 
on the “Disaster in Asia” button. You may submit 

your donation online or print a form for posting. 

 

If you choose to make a donation to another eligible 

organisation, Elsevier will still match your 

contribution to UNICEF. Eligible organisations 

include US non-profit institutions with approved 

501(c) 3 status and registered charities in other 

countries, such as Oxfam and DEC in the UK and 

Giro 555 in the Netherlands. Elsevier will match 

employee donations made or pledged through to 
Thursday, 31 March, 2005.      (429) 

 

Interview with Martin O’Malley 
Martin O‟Malley, Managing Director, Science & 

Technology, Asia Pacific, is based in Singapore, 

together with shared services (Customer Service, 

Human Resources, IT and Finance) and colleagues 
from Health Sciences and LexisNexis.  

 

“The Asia Pacific [APAC] region contributes  

approximately 30 percent of Science & 

Technology‟s revenue,” explains Martin. “It is a 

growing market where Elsevier has a relatively 

positive image and where we receive positive 

ratings on key issues such as customer service. 

 

 “With the objective of meeting aggressive growth 

targets and fulfilling local market needs, we locate 
our sales and support functions as close to the key 

markets as possible. Consequently, in addition to 

Singapore, we have established a strong presence in 

Japan, South Korea, Australia, Taiwan, India and 

China. Based on increased market demand for our 

content and products, both India and China are 

delivering impressive revenue growth and are 

receiving considerable attention …(429) 

 

Elsevierian makes New York Times 

front page  
Craig Smith, Manager of Supplement Sales for the 

US Health Sciences titles, is an actor in his spare 
time. He was recently featured in a New York 

Times article focussing on the new theatre company 

he set up with fellow actors from the Cocteau 

Theatre in New York. 

 

ET: “How long have you been acting and what kind 

of acting do you do?” 

CS: “I‟ve been an actor for about 30 years. Most of 

my acting has been classical, not just Shakespeare 

and the Greeks, but also others such as Tennessee 

Williams, Harold Pinter and Tom Stoppard.” 

ET: “Why did you start your own theatre 

company?” 

CS: “There were artistic differences with the 

company we‟d been with for a long time, so we 

decided to set up on our own. It created quite a stir 

in the New York theatre community and attracted 

much press attention, which helped get us off to an 

auspicious start.”  
ET: “What have you done so far?”  

“Our first production was Kafka‟s The Trial, which 

had a five-week run and completely sold out. In 

April we will be starting „play in a pub‟, a series of 

plays in bars. We will produce the first one, „A 

Perfect Analysis Given by a Parrot‟ [a play by 

Tennessee Williams], in an East Village pub.”  

… 

ET: “Are there any parallels between acting and 

working at Elsevier?” 

CS: “Yes, I think there are many. In a sense, a 
journal supplement can be its own little drama. It 

takes a great deal of work and collaboration, like 

theatre work. To work in supplement sales and 

solve the various problems you face and to 

maximise revenue, you need to be a fairly nimble 

and flexible person. It‟s the same thing with acting, 

you take on different roles and have to adapt. There 

are also parallels with running and marketing the 

theatre company and my job at Elsevier. 

Ultimately, if you can sell a Greek Tragedy in the 

highly competitive New York theatre world, where 
there are thousands of plays, dance concerts and 

other things going on, you should be able to sell an 

industry-sponsored supplement. The tools 

employed in both venues are not really all that 

different.”…                                       (430) 

 

Do you take proper care of your pet? 
In June this year, Elsevier‟s Veterinary Medicine 

division (a branch of Health Sciences) will move 

into the consumer market with a line of user-

friendly manuals written by leading veterinary 

authors.  

Each title in the series translates current, complex 

information into a comprehensive, easy-to-read 

handbook suitable for both veterinarians and their 

clients. Heavily illustrated and written in a light, 

accessible style, the consumer pet guides are 

designed for informed pet owners who want to 

learn more about proper methods of animal care.  
… (431) 

 

Elsevier enters Green Room 
Elsevier is already contributing to the goal of Reed 

Elsevier‟s new “Green Room”, with a  

number of company-wide, environmentally friendly 
initiatives.  

 

In his Green Room statement, Sir Crispin Davis 

stressed that we must meet our responsibility as a 

global leader in our sector and manage the 
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environmental risks of our activities. Each of us can 

do something to reduce our impact on the 

environment as we go about our daily activities. 

 

Created by a team of employees from across Reed 

Elsevier, the Green Room is an online forum 

dedicated to this cause. It provides staff with 

current information on: how Reed Elsevier is 

performing in its key impact areas; company-wide 

environmental goals; the newly created 
“Environmental Champions” network (to explore 

reduction targets at key facilities); examples of best 

practice environmental activities around the group; 

what individuals can do daily to reduce impact on 

the environment; how to set up a “Green Team” in 

your department or division; and other information 

and features. 

 
Elsevier has established Green Teams in four UK 

offices … with a further seven teams in US offices 

…Green Team implementation is planned to 

complete in the remaining US sites by mid 2005. 

The Amsterdam office is in process of establishing 

a Green Team and key properties in the Rest Of the 

World (ROW) have been identified and targeted for 

Green Team development in 2005. 

 

Mixed waste recycling was introduced in 

Kidlington in January, which will enable 80 percent 
of waste to be recycled. Kidlington also recycle  

lighting tubes, hazardous waste such as aerosols 

and most toner cartridges. “Benefits to the 

environment include reduced waste to landfill, less 

labour and handling, and reduced carbon emissions 

associated with vehicle movement,” … “The 

benefits to Elsevier include reduced landfill tax, 

more efficient waste storage and the ability to 

report enhanced care of the environment due to a 

large reduction in landfill waste.” 

 

On 10 March, the Kidlington office will be holding 
an Environmental Awareness road show. It will aim 

to: launch new recycling initiatives; reinforce 

existing office standards regarding waste, energy 

and water saving; raise awareness of corporate 

objectives/actions; provide information to 

employees regarding personal/home issues (green 

shopping, car-share schemes, mobile phone 

amnesty, green fuel tariffs); and encourage 

ownership of environmental issues within the 

workplace. Similar initiatives are being developed 

in the US.  (433) 

 

Tsunami matching donation increased 

by 20 percent 
After Elsevier employees generously gave USD 

50,000 to their favourite tsunami relief charities, the 

Elsevier Board agreed to raise the matching 

donation goal to USD 60,000 in order to encourage 

continued employee participation.   

The response to this additional giving opportunity 
was excellent. Elsevier has now reached the new 

and final goal of USD 60,000.  

John Regazzi, RE Cares Global Champion for 

Elsevier, comments, “This higher UNICEF 

matching gift combined with donations from our 

staff has resulted in Elsevier and its employees 

partnering to donate over USD 120,000 to this 

worthy cause! UNICEF will put this matching gift 

to good use by providing better health, sanitation 

and education assistance and facilities to those most 

in need. Once again, thanks to all participating 

employees for your generosity.”  
As the new goal has now been reached,  

donations will no longer be matched.    (434) 

 

Elsevier celebrates two anniversaries 
This year marks the 125th anniversary of the 

founding of the modern Elsevier company and the 

425th anniversary of the founding of the original 
House of Elzevir, in honour of which Elsevier was 

named.  

 

In 1580, the Elzevir family began their printing and 

bookselling business in the Netherlands. It was a 

time when freedom of speech and freedom of the 

press were scarcely recognised around the world. In 

fact, a number of great international scholars (such 

as John Locke, Galileo Galilei and Hugo Grotius) 

published with the Elzevirs in order to avoid the 

censorship and regulation in their own countries.  
 

On 4 March 1880, Jacobus George Robbers 

founded the modern Elsevier company. By this 

stage, the reputation of Elzevir publications had 

grown and “Elzevirs” – original reprints of 

scholarly classics in pocket book form – had 

become prized collectors‟ items. Robbers was a 

book lover rather than a businessman and went into 

publishing intending, like the Elzevir family, to 

publish fine editions of literary classics.  

 
Elsevier has since made great strides to become a 

leader in the dissemination of scientific, technical 

and medical (STM) information, building a 

reputation for excellence in publishing, new 

product innovation and commitment to its STM 

communities. Over the last 50 years, the majority of 

Nobel laureates have published with Elsevier. 

Indeed, since the late 19th Century, many 

breakthroughs affecting the path of human 

development have appeared in Elsevier 
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publications. Among these was a 1937 article in 

Fuel Science and Practice on the impact of fossil 

fuel combustion on the environment and the 

publication in The Lancet, in 1940, of the first 

article on the revolutionary antibiotic effects of 

penicillin in mice. 

 

These important contributions to society have been 

strengthened by the additional expertise and 

enthusiasm from employees joining the company 
from Academic Press, Churchill Livingstone, 

Urban & Fischer, Excerpta Medica, Mosby, 

Saunders, Pergamon, and all the other companies 

and imprints that constitute Elsevier today.   

 

In order to celebrate these two important 

anniversaries, in April, employees will be invited to 

participate in the “A Book in Your Name” 

programme and donate an Elsevier book to a 

developing country library. The books will be 

donated by the company and will be given to the 
respective libraries in the employee‟s name. 

 
 

Elsevierian helps the community as 

Prince Carnival 
 

Paul Hekking, Compensation and Benefits 

Manager, Human Resources, was a “Prince 

Carnival” in the Netherlands this year. Elsevier 

Today interviewed him to find out more. 

 

ET: “Could you tell me about the Dutch carnival 

and your involvement in it?” 

PH: “The Dutch carnival is a Roman Catholic 

festival that takes place in many villages and cities 
in the South of Holland every year just before Lent. 

It lasts for four days and is similar to carnivals in 

Germany, Belgium, Italy and Brazil, which are held 

at the same time. My carnival takes place in a town 

called Noordwijkerhout [in the heart of the 

Netherlands‟ flower growing region] and has a 

committee, or carnival club, consisting of 30 

members, whose seven working groups organise 

and run the carnival every year. I‟ve been a club 

member for 11 years. As chairman of the 

promotional group, I‟ve been responsible for 

editing the yearly carnival magazine. This year I 
have the honour of being the Prince.” 

ET: “How did you become Prince?” 

PH: “I was elected by the club members.” 

                            

 

 
 ET: “What is expected of you as Prince?”  
PH: “Aside from opening the carnival and leading 

the street parade, as Prince, I have a responsibility 

to the community. On Wednesday and Thursday 

before the carnival, together with my wife (the 

Princess), I visited a large number of former 

inhabitants of my town, who now live in nursing 

homes, homes for the elderly and hospitals in 

several surrounding villages and towns. In January, 

during „Nationale Voorleesweek‟ (National 

Reading Week), we read to young children at a day 

care centre. We will continue our community work 
until 11 November this year, when a new Prince 

Carnival will be chosen.” 

ET: “Is there a traditional ending to the Dutch 

carnival each year?” 

PH: “Yes, on the final day, we close the carnival 

with the symbolic burning of a rabbit, marking the 

beginning of Lent. Rather than fasting during Lent, 

we use the time to think about others and reflect on 

world events.”  

ET: “Does the burning of the rabbit provoke any ill 

feeling from animal lovers?” 

PH: “Fortunately, we don‟t burn a real rabbit. It is 
made of cotton or similar material.”   (435) 

 

Buy local food to save the planet  
If you want to do your bit to save the planet, try 

walking or cycling to the supermarket or having 

your food delivered.  

 
This is the principal claim of a groundbreaking 

economic study of the environmental impact of a 

typical UK weekly shopping routine published in 

Elsevier‟s journal Food Policy. According to the 

study if people bought and consumed more local 

and more organic produce, and if their journeys to 

and from foodshops were made by bus, bike or on 

foot, more than £4bn in environmental savings 

could accrue to the British economy…(436) 

 

Herman van Campenhout highlights 

customer communication   
Herman van Campenhout took over the position of 
CEO, Science & Technology, in January. Elsevier 

Today caught up with him in his office in 

Amsterdam. 

ET: “What have you been doing so far?” 

HvC: “I‟ve been traveling a lot, talking with as 

many of our staff as possible and introducing 
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myself to management teams. I‟m doing this to 

make sure that I understand the business and get to 

know the people who work for Elsevier. I know it 

sounds like a bit of a cliché, but it‟s true: in the end 

we depend on our people and that‟s why we have to 

listen carefully to them.” 

ET: “What will you do next?” 

HvC: “In the coming months, I plan to begin 

visiting our external customers, including librarians 

and our authors and editors – anyone who 
contributes to, buys or uses our products – to make 

sure I know what they find most important and hear 

how Elsevier can partner with them in the future. 

Customer focus is a major priority and will 

continue to be for some time. I feel strongly that 

effective customer communication (and really 

listening to what our customers say) needs to 

include upper management. Even more importantly, 

it needs to result in feedback, follow-up and action. 

Of course, I will be in touch with individuals within 

Elsevier, as appropriate, before I call on their 
contacts.”  

ET: “What are the main challenges we face?” 

HvC: “Our main challenges relate to issues such as 

content repositories, open access, web posting, 

search engines, business models and business 

opportunities. I am convinced that we, as a close 

team within Science & Technology working 

together with employees across the company, will 

find the right answers to these new business 

circumstances. I believe that if we act efficiently 

and promptly, these challenges will lead to fantastic 
opportunities. I will do my utmost to help make that 

happen and it is my intention to make decisions as 

quickly as possible and simplify our processes to 

get things done.”  

ET: “What do we need to do in order to continue 

being successful?” 

HvC: “Essentially, we need to come up with new 

and innovative ideas, build on the high quality 

products we have, grow our business so we see 

substantially higher than average market numbers 

and, of course, continue listening very carefully to 

our customers. Exactly how are we going to do all 
that? Ask me in a few months.” 

ET: “Do you have a message for employees?” 

HvC: “I‟d like to thank everyone who has been in 

touch with me since I sent out my initial email. 

Your feedback and opinions have been very useful 

to me in these first few months. I look forward to 

continued communication with you as we work 

together as a great and truly international team to 

grow and develop our business.”  (437)                

 

A Book in Your Name           
Following the recent announcement regarding 

Elsevier‟s 425-125 anniversary, this week‟s 

Elsevier Today features a double spread on the A 

Book in Your Name. 
 

To celebrate the 425-125 anniversary each Elsevier 

employee has the opportunity to make an individual 

contribution to university libraries in developing 

countries by participation in the programme. … 

If all employees take part, Elsevier will collectively 

ensure that each library will receive a “core 

collection” of Elsevier books representing essential 

and popular health, science and technology titles. 

Researchers, practitioners and students using these 

libraries will be served well by these collections. 
 

 The books should go to libraries whose 

finances make it extremely difficult to 

support the information needs of their 

students and researchers. 

 The donated material should make a real, 

substantial difference to chosen libraries 

and their users. 

 The staff of the chosen libraries should 

have the requisite professional and service 

skills to maximize the benefit derived from 
the donations…. 

The selected universities  
Located in Africa, Latin America and Asia, the 

selected libraries belong to the following 

universities: 

Universidade Eduardo Mondlane, 

Mozambique, University of Malawi, 
NACESTI, Vietnam,Universidad San 

Francisco de Quito, Ecuador, University of 

Sierra Leone, Makerere University, Uganda, 

Université du Mali, Universidad Francisco 

Marroquin, Guatemala, University of Dar es 

Salaam. (438) 
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