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New society unit to develop journal 

content 
The S&T Journals department has created a 
Society Publishing Team dedicated entirely to 

developing the society-publishing business. 

The new unit aims to improve journal content and 

increase the share of high-quality society journals 

in the S&T portfolio. … 

 The Society Team is building on the work of the 

Society Project, which began in February 2004. 

Plans include the development of a society toolkit 

for publishers, which will include sample  

proposals and presentations, among other things; 

Best Practice publishing guidelines for society 
journals; new systems for reporting  

journal results to societies on a quarterly basis; and 

a searchable database tracking current and 

prospective society business. The first two  

will be introduced this summer. (490) 

 

Proof that Elsevier’s journal price 

increases are remaining low 
The recent release of Academic Relations’ annual 

Journal Price Increase Study reveals that, for the 

sixth consecutive year, the overall 2005-2006 

journal price increase for Elsevier (across all 

imprints) is one of the lowest of all major STM 
publishers in both the US and European markets.  

Significantly, in the highly competitive US  

market, Elsevier‟s increase ranks as the lowest of 

all commercial publishers surveyed. 

 “Elsevier is constantly looking to provide greater 

value to our customers,” … “We can do this by 

continuing to gain efficiencies in the publishing 

process and reinvesting that money in the 

development of new productivity-enhancing 

products and services.” 

“The cumulative effect of our price  

commitment is beginning to wear away Elsevier‟s 
reputation in libraries for driving up prices,” … 

“There will be complaints so long as libraries‟ 

budgets lag behind publishing costs  

but it is very satisfying that in many librarians‟ 

minds, we are now „definitely one of the  

better publishers‟.” (490) 

 

New S&T organisation is well underway 
The new customer-focused S&T organisation is 

coming to life following Herman van Campenhout’s 

energetic worldwide tour to explain the exciting 

new S&T strategy to employees. Many initiatives 

designed to meet S&T’s goals have already begun. 

Herman began his concise and informative  

presentations by highlighting S&T‟s overall goal, to 

“contribute to the progress and application of 

science, by delivering superior information 
products and tools that build insights and enable 

advancement in research”. 

S&T is now growing its businesses using the new 

dynamic four-pillar growth strategy: “World class 

content”, “Value to large academic  

[customers]”, “Widening distribution”, and 

“Organisational effectiveness”. These pillars are 

fully aligned with Elsevier‟s strategy. 

Herman is also keen to keep every colleague aware 

of the results this strategy should deliver: “In five 

years, we are going to grow this division as a great 
team from 1.5 billion to 2 billion dollars of revenue. 

This will involve innovating in terms of products 

and markets. I‟m confident that the new 

organisation, with its crisp and clear objectives, will 

empower its people to do just that.” 

“The new books organisation will focus on the 

acquisition, development and marketing of books 

that our customers need, in the format they want,” 

added Herman. “We intend to expand our 

operations into new local language markets and 

position Elsevier as the first choice for authors. For 

this reason it is especially pleasing to see the 
overall S&T book author satisfaction score leap 

eight points to 90%.” … (491) 

 
 

Elsevier’s strategy improving says The 

Times 
An interview with Erik Engstrom published by The 

Times newspaper in the UK on 14 April highlighted 

the positive results of Elsevier’s strategy.  

While recognising that there are still critics who 

accuse Elsevier of having a “stranglehold on the  
scientific community”, Amanda Andrews writes: 

“Two years on, the critics are muted. Engstrom has 

managed to take some of the heat out of the 

issue…the company has realised that there is plenty 

of growth to be achieved by means other than price 

rises.”  

Andrews focuses on Health Sciences‟ strategy, 

which has so far produced  popular electronic  
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products such as MD Consult, First Consult and the 

upcoming Pathology Consult, which, like Scopus, 

has been developed with input from the customer.  

 “We are fundamentally in a growth market,” noted 

Erik. “The ageing population in the Western world 

is driving an increase in spend on tools to help 

professionals.” 

Andrews then explains that Elsevier is now 

developing niche products such as The Lancet 

Oncology and Gray‟s Anatomy for Students, and 
entering emerging markets such as China. These are 

examples of Elsevier‟s strategic priority to focus on 

high growth markets. 

Andrews concludes: “Engstrom‟s strategy appears 

to make sense and, once your get past the pricing 

argument, Elsevier is producing a valuable service 

to the world.”  (492)  

 

          
Elsevier steps up usage knowledge 

sharing 
All ScienceDirect and Scopus Usage Reports are 

now fully compliant with Release 2 of the 

international COUNTER Code of Practice for 

Journals and Databases.  

The COUNTER Code of Practice is supported by a 

global organisation of librarians, publishers and 
their professional organisations, and promotes 

credible, consistent, and compatible measurement 

of usage data from online information resources 

around the world. 

… “COUNTER participation – and our compliance 

with the Release 2 Code of Practice – has helped us 

to better understand and meet librarian information 

needs.  COUNTER not only provides librarians 

with usage data in a way that is most meaningful to 

them, but it gives us the information we need to 

continuously improve our products. This comes 
down to shared knowledge and better customer 

service.”  

In addition to the COUNTER compliant reports, 

Elsevier provides librarians with a series of 

innovative and informative usage overviews. For 

ScienceDirect these include usage by entitlement 

and article format; full-text usage of book series, 

handbooks and major reference works; an overview 

of external sites referring users to full text articles 

on ScienceDirect; and reports on the active user 

base and user sessions. Scopus offers a general 

overview of users, searches and abstracts viewed 

with detailed reports on the types of search used, 

and  reports on inward, outward and reference link 

usage. 

Peter Shepherd, COUNTER Project Director, said: 

“...the fact that Scopus usage reports have also been 

updated is a major boost to COUNTER‟s goals, not 

to mention a further indication of Elsevier‟s 
commitment to improving industry standards for 

online usage data. Librarians will welcome this 

news.” … (492) 

 

HS continues to make a difference 
In January, Brian Nairn held an informative town 
hall meeting to explain Health Sciences’ (HS) 

strategy for 2006 and beyond. While currently in a 

strong position, HS aims to build on its core 

businesses with the customer in mind. 

“HS is working towards the ultimate goal to 

advance medicine, by delivering superior  

education, reference information and decision 

support tools to doctors, nurses, health care  

practitioners and students,”...               

To meet its goals, the HS core businesses are being 

developed according to the five-pillar strategy: 

“Expand world class content and  
information services”; “Develop eHealth  

workflow tools for clinical excellence”; “Expand 

eHealth lifelong professional education”; “Further 

develop pharma communication  

solutions”; and “Build and leverage international 

network”. These pillars are fully aligned with 

Elsevier‟s strategy. … 

 

New SARS book benefits health 

communities  
The Hong Kong office has added to Elsevier’s 

distinguished list of health titles with the launch of 

Challenges of Severe Acute Respiratory Syndrome, 
which is widely considered to be the definitive 

reference book on SARS. 

Held last month at the HealthInfo Exhibit in Hong 

Kong‟s Hospital Authority Building, the launch 

ceremony was covered widely by the local press. 

While all of the speakers thanked Elsevier for 

publishing the so-called “story of SARS”, … 

Elsevier took a chance on the long awaited, mostly 

Asian-authored title, which was vulnerable to 

locally sensitive medico-legal issues. 

 
Because Hong Kong was the epicentre of the SARS 

outbreak, the production of this title from the Hong 

Kong office was especially personal and poignant. 

… . Interestingly, the US and Canada have placed 

the biggest internal orders for this title so far, rather 

than Asia, from where the dreaded avian flu is 

expected to emerge. (494)               
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Elsevier extends content offering to 

small academic accounts in Europe 
Following the successful launch of ScienceDirect 

College Edition (SDCOL) in the Americas last year, 

the new “Small Accounts” business unit has now 

introduced SDCOL in Europe. 

Small accounts such as colleges have been 

identified as a marketing segment with high growth 

potential for Elsevier. Through SDCOL, Elsevier is 

able to provide these customers with the 

information they need at a price they can afford. 
Using the ScienceDirect platform, SDCOL provides 

online access to six subject collections that can be 

purchased individually. Libraries can choose from 

three collections of peer-reviewed, primary research 

journals and/or three collections of leading 

reference material in the following subject areas: 

Social & Behavioural Sciences; Physical Sciences; 

Health & Life Sciences. … (495) 

 

Introducing the Message Library: 

Elsevier facts at your fingertips 
Have you ever needed information to write an 

introduction, answer a challenging question, check 

our position on open access or to say more about 
the good things we do?... 

Did you know that: 

*Elsevier has invested over $40 million dollars to 

scan and digitize backfiles of our 1,800 STM 

journals which comprise over 3,250,000 articles. 

Some articles date back over 100 years. 

* Elsevier products and services support 15 million 

doctors, nurses and health professionals; 10 

million+ researchers in4500 institutes and 5 million 

students around the globe. … (496) 

 

Elsevier steps up relations with China 
Elsevier welcomed a delegation from China’s 

General Administration of Press and Publication 

(GAPP) at the London  office recently.  

 

GAPP is responsible for the administration of the 

publishing industry in China, which is highly 
regulated. Developing good relations with GAPP is 

an important step in Elsevier‟s China development. 

 

The delegation was interested to hear how Elsevier 

is using its services to help the advancement of 

science, especially in China. The Chinese see 

external exposure for their research as an important 

step, and they view Elsevier as a partner in their 

“marching into the world” initiative. … (498) 

 

Lancet forum on flu pandemic unites 500 global 

experts 

The Lancet used its influence recently to bring 

influenza experts together in an attempt to  

prepare the world for the next influenza pandemic. 

Held in Singapore at the beginning of May, The 

Lancet Asia Medical Forum on “Preparing for 

Pandemic Influenza: The Avian Dimension and 

Other Emerging Threats‟‟ attracted formal  

representation from the Health Ministries of many 
of the APAC countries at the frontline of a possible 

pandemic. … 

The main contention among experts was that a lack 

of scientific knowledge and gaps in  

preparedness will render the world incapable of 

dealing with an influenza pandemic. While the 

H5N1 virus has yet to mutate into a form  

transmissible between humans, cultural issues are 

preventing autopsies that could answer key 

questions, namely “how?” and “when?” Another 

practical hurdle, highlighted by … remains animal-
human surveillance, which is lacking in much of 

the Asia region. (499) 

 

Gold Standard honoured for its 

hurricane relief technology 

 
Gold Standard Inc. – the company Elsevier 

acquired in May – was recently recognised by The 

Computerworld Honors Program for the 
implementation of the online KatrinaHealth 

solution.  

Gold Standard is a US-based developer of online 

clinical drug information products, services and 

solutions to the healthcare market. 

During a ceremony in Washington D.C., Gold 

Standard received the Laureate Medal and was 

honoured as a finalist in the medicine category…. 

 

 
 

Implementing KatrinaHealth.org was by no means 
simple. In order to ensure that it contained the 

prescription data for over a million of those 

affected, Gold Standard had to collaborate with 

private companies, public agencies and national 

organisations. … 

KatrinaHealth.org is an example of a recent project 

that supports Elsevier‟s objective to contribute to 

health communities through online innovation…. 

(500) 
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New impact factors show big gains for 

Elsevier 

Cell and The Lancet leapfrog major competitors. 

The release of the official 2005 impact factors last 

week identified significant increases for many of 

Elsevier‟s journals. Across the 1,343 Elsevier 

journals listed by ThomsonScientific, 64% showed 
an increase in impact factor between 2004 and 

2005. Erik Engstrom said: “The increase in impact 

factors seen across Elsevier‟s journal programmes 

in both Science & Technology and Health Sciences 

is an impressive accomplishment towards our 

strategic priorities of developing world class 

content and getting closer to our customers. The 

improvement is a result of the dedicated work and 

professionalism of our publishing staff working in 

close consultation with the editors of our journals.” 

 
This year two of Elsevier‟s most influential 

journals, Cell and The Lancet, have increased their 

impact factors and moved ahead of major 

competitors. Cell has overtaken Nature and is now 

ranked second in its field and has maintained its 

position as the top Elsevier journal by impact 

factor. Lynne Herndon, President of Cell Press said, 

“We are very happy to see the research that Cell 

publishes receive the recognition it deserves. The 

Cell editorial team … is passionate about science 

and has defined a bold editorial vision for the 

journal. They have been working tirelessly to 
identify and highlight the most important advances 

in biology. We are proud of our  position and are 

grateful to all of our authors for entrusting us with 

their best work.” 

 

 The Lancet has passed the Journal of the American 

Medical Association (JAMA) to become the second 

highest ranked journal in medicine. Another journal 

in the Lancet group, Lancet Neurology, showed the 

single highest increase across all of Elsevier‟s 

research journals of almost four impact factor 
points, from 8.340 to 12.167. … “The Lancet team 

is thrilled to have beaten JAMA to achieve the 

world‟s number two position in medicine. It has 

taken five years of concerted effort to more than 

double our impact factor. It shows that a medical 

journal can achieve quality recognition by taking a 

global focus. The New England Journal of 

Medicine (NEJM) and JAMA publish mostly about 

American medicine. The modern mission of The 

Lancet is to become the world‟s leading medical 

brand within the world‟s leading biomedical 
publisher. The new ranking is incredibly 

motivating.” 

 

Other Elsevier journals that have shown significant 

increases include the materials science journal 

Biomaterials, which has strengthened its position as 

the number one journal in its field and now has 

almost twice the impact factor of its nearest 

competitor. … (501)  
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