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Elsevier FLASH: latest issue 
... 

2. Understanding the mindset of today’s terrorist. 

This research suggests that terrorists are very 

religious, not very happy with life, tend to over-
simplify complex problems, and believe they‟ll be 

rewarded for their fights and sacrifices. … 

5. The space race is on, but what will we do when 

we get there?  

Space-based human communities will need to adopt 

some sort of space law so „earthkind‟ and 

„spacekind‟ can coexist.  … 

8. What is growing on your toothbrush? 

Anti-bacterial toothbrushes don‟t appear to work, 

however toothpaste does help destroy the bugs on 

your brush. (527) 

 

New search engine improves 

ScienceDirect search experience 
 On 21 January, 2007, ScienceDirect will 

implement the highly acclaimed FAST Enterprise 

Search PlatformTM. 

Among other benefits, this search engine offers 

advanced relevancy tuning for more accurate 

ranking, making search results more powerful. 

Some new fields have been implemented to 

improve the accuracy of searching specific authors, 

keywords and affiliations. In addition, users will be 

able to search non-English content because the new 

search engine supports a wide range of characters in 
non-English languages such as: Chinese, Japanese, 

Russian and all diacriticals.  

 

Future developments including spell checking, 

dictionaries and clustering will also be possible, and 

since Scopus also uses FAST ESPTM, Elsevier will 

be able to offer more interoperability between 

Scopus and ScienceDirect. 

FAST ESPTM was recently voted „Top Search and 

Retrieval Technology‟ in Information Today‟s first 

People‟s Choice Awards. (527) 

 
 

Take another look at Brain Research 
On the eve of its 40th anniversary, S&T celebrates 

the launch of a re-unified journal with a 

reconstituted editorial board and a refreshed brand 

identity. 
Prior to 2006, Brain Research was a complex 

family of journals which included a main and 

several specialised “daughter” journals. Increasing 

emphasis on interdisciplinary studies in 

neuroscience rendered the journal structure obsolete 

and awkward for authors to navigate. Meanwhile, 

the strength of competition from other broad- 

spectrum journals in the field, several of them 

Society-owned, has contributed to diminished 

perception of Brain Research as a leading quality 

journal. Reunifying the journal has helped to 

strengthen its position, and with expansion of the 

editorial organisation, improve operational 

efficiency.   

 The re-unified journal has nine specialist sections 

and 22 receiving editors. Since the reorganisation 
the decline in submissions has been stemmed…. 

The launch campaign, inspired by an interview with 

Editor-in-Chief, Floyd Bloom asserts, “We‟re only 

as good as today‟s papers” and encourages authors 

to take another look at Brain Research. Dr. Bloom 

supports the effort to refresh the brand, “I have 

been working with Elsevier for over 35 years and 

this is the first time we have ever done anything 

like this.” … (528) 

 

Elsevier and CWTS celebrate 20 years 

of collaboration 
The Research and Academic Relations (RAR) 

Department works with the Centre for Science and 
Technology Studies (CWTS) to produce 

bibliometric reports to inform journal management 

and strategy. 

 

Bibliometrics is the quantitative analysis of 

publication information, and is a highly specialised 

field of library and information science. World 

leaders in bibliometrics, CWTS, is an 

interdisciplinary research institute specialising in 

bibliometrics, housed within the Faculty of Social 

Sciences at the University of Leiden in the 
Netherlands.  

 “We use bibliometric analysis to provide 

information to publishing, sales and strategy to help 

them to make decisions about the most appropriate 

direction to focus their future efforts,” …“Our 

collaboration with CWTS is unique for a 

commercial publisher.” 

 An event to mark the anniversary, held mid-

December, brought together those involved in the 

collaboration, past and present. … 

 …RAR Director Mayur Amin presented gifts to 
mark the occasion, including a 17th century book 

printed by the original Elzevir publishing house and 

an author co-citation map showing images of many 

CWTS members engraved into crystal.  

 Mayur reflects on the 20-year relationship: “I am 

proud that Elsevier has played an important role in 

the early support of this area  of science and that we 
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played a part in the development of CWTS, which 

has become a centre of excellence in bibliometrics 

and the study of science. Our own expertise in this 

area owes a lot to this collaboration.”  (528) 

 

S&T Books acquires world class content 
Acquisition of Syngress Publishing Inc. and books 

from CMP Technology means Elsevier will bring 

more titles to a rapidly growing number of readers 

of computer security and media technology books 

worldwide. … (529) 

 

About Elsevier on corporate website 

revitalized 
New and improved ‘About Elsevier’ provides a 

critical first impression of Elsevier for customers, 

stakeholders and the media and serves as an 

essential resource for employees. 
Now About Elsevier serves as an in-depth resource 

for all Elsevier stakeholders, rich in information 

and links to even more valuable, relevant sites for 

diverse audiences. … (529) 

 

S&T Journal Publishing: 

Creating a superior customer experience 
Elsevier Today recently spoke with Martin Tanke, 

Managing Director, S&T Journal Publishing to 

learn more about his take on trends in journal 

publishing and his vision for the future of Elsevier’s 

S&T journals. 

What are the current trends in STM journal 

publishing? 

 First, is the continuation of authors publishing for 

prestige and they obtain that prestige through 

journal brands. There is increasing evidence that 

author behaviour is not changing in this respect.   

Second, increasingly we‟re moving from a reader‟s 

to a creator‟s market. These days, the exchange and 

sharing of information often occurs well in advance 

of the final publication. There are web-based tools 

that enable sharing, which has removed some of the 

need to consult the formal journal article.  

 

What are the biggest challenges you face as a 

publisher? 

 The biggest challenge is to translate our strategy to 

the 1,130 different journal brands while keeping all 

stakeholders happy. We have to translate our 

improvement plans from a general level to 

implementation on a journal level.  Fortunately, 

these days we are helped by a new central 

publishing organisation, which can address these 

implementation issues more effectively.   

… 

What are your three biggest priorities? 

Our biggest priority is improving the brand value of 

individual journals by making quality 

improvements. The second priority is improving 

customer satisfaction, particularly with editors and 

reviewers. The third is the extension of society 

publishing. It has been on the back burner for many 

years but recently we‟ve given it extra attention, 

which has already meant great progress in securing 

society contracts.  

    

What are you doing to make Elsevier the best 

“home” for authors, editors and reviewers? 

There are many examples including ongoing 

improvement of Elsevier‟s Editorial System (EES), 

reporting and communications systems, and the 

reduction of the publication backlog of articles for 

about 100 titles. We made a commitment to clear 
that backlog and we will have achieved that goal by 

the middle of this year. 

 A big part of improving satisfaction is really about 

relationship building. We‟re rolling out publishing 

training now for all our journal publishing staff and 

we have started to hold reviewers workshops at 

conferences. Another important project is pre-

filtering. If a reviewer receives a manuscript which 

is very poorly written and well below submission 

criteria they get a very poor impression of the 

journal. Pre-filtering will catch such articles before 
they are sent to reviewers. 

 

How will you use technology to improve the 

authoring and peer-review process? 

 At the moment we are working on tagging 

references of submitted manuscripts so that 

reviewers can click on a reference of a manuscript 

and can go to the abstract on Scopus. That means 

that during the peer-review process we‟re offering 

all the necessary information to be able to judge a 

manuscript.  
 I foresee further integration of our input (EES) and 

output systems (ScienceDirect). To do this we are 

working on a project called Dynamical Publishing 

Platform. Rather than just posting an article on 

ScienceDirect after acceptance, you might see 

various pieces of content around one article 

including comments and data sets.  

 

What would you like to be able to say about 

Elsevier’s STM journal publishing business 10 

years from now? 

 I would expect an environment where the 
difference between databases and journals isn‟t 

very clear anymore. There will be tremendous 

improvements in functionality where you can find 

real solutions deeper in the articles. Journals will 

still exist as a brand for submission but the people 

who buy these journals won‟t necessarily be paying 

for content, they‟ll be paying for the in-depth 

knowledge they can derive from it. What remains 

the same is that for our business to continue we 

have to acquire the quality content in the first place; 

that‟s essential.        (530) 
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Elsevier explores opportunities to 

increase visibility of content through the 

web 
 

Elsevier Today recently spoke with Scott Virkler, 

VP Web Search Strategy, to learn more about 

Elsevier’s plans to make content more visible 
through cooperation with search engines. 

What is Elsevier doing to make its content more 

visible for individuals who don‟t have an 

institutional subscription? 

Many Elsevier business units have active 

programmes with search engines to make our 

journal and book content easier to discover. For 

instance, we are working on a programme with 

Google Books Search.  Initial results show a 

significant increase in the sale of backlist titles. We 

also have a pilot programme across selected 
journals and subject areas.  We are also testing 

abstract like pages to provide a sense of our 

content, while also providing opportunities for 

immediate access through flexible purchase options 

like ScienceDirect Pay Per View. 

    

What are Elsevier‟s plans for advertising on the 

web? 

We are in the process of exploring advertising now. 

We will take a lesson from Google who has taught 

web users that advertising, when done in context 

and in an unobtrusive way, can add value to their 
online experience. For instance, we will start testing 

AdSense for Search (ads returned with search 

results) with Scirus. We are also testing AdSense 

for Content (ads appear next to content) on 

Cell.com. Both programmes mean revenue for 

Elsevier from other companies‟ advertising on our 

websites. 

    

Why should Elsevier cooperate with search 

engines? 

It is critical for us to have our content discoverable 
in the large consumer and specialty, vertical search 

engines because so many people start their searches 

there. This provides an opportunity to reach new 

customers. We‟re carefully measuring and 

evaluating current programme results to further 

develop our search strategy. 

    

Why is Google so interested in working with 

Elsevier? 

Google's founders had their roots in the science and 

health research space and have a deep appreciation 
for the service we provide. We are in the enviable 

position of being one of the very few publishers 

that Google feels it must partner with. The strength 

of our brands and content allow us to strategically 

negotiate and work with Google.  (531) 

 

Elsevier and librarians explore digital 

collaboration 
Elsevier hosted its ninth Digital Libraries 

Symposium (DLS) on 20 January during the 

American Library Association’s annual midwinter 

meeting. 

The DLS has become an event many academic 

librarians look forward to, and this year more than 

120 came to hear three speakers address the 

challenges of collaboration in the digital world.   

… 

Karen Hunter, SVP, Elsevier New York, has been 

the organiser and moderator of the DLS sessions 

since their inception and this year, for the first time, 
was also a speaker. She tackled the topic 

“Publishers and Librarians: Competitors or 

Collaborators?” Karen observes, “Publishers and 

librarians are redefining their roles in the digital 

world, with more areas of overlap and competition. 

But I believe we should also be able to work 

together to develop new solutions for our common 

customers: scholars and students.” … (533) 

 

Elsevier’s FLASH yields impressive one-

in-five hit rate for the second year 

running 
Of the 118 research articles profiled in 2006, 23 

generated media coverage in prestigious news 

sources such as the BBC, Reuters, The Economist, 

The Telegraph, The Boston Globe, USA Today and 

The Times.  

 The monthly news alert for journalists showcases 

peer-reviewed research published in Elsevier 

journals and raises mainstream awareness of 
breakthroughs in science and health. The response 

from journalists has been overwhelmingly positive. 

“I always find something that could get into the 

paper, the articles are always of a high standard,” 

reports a prominent health correspondent from The 

Times. “If I had the space, I‟d put in two or three 

articles a month!”  

 FLASH features are selected based on input from 

publishing editors, marketing, journal managers and 

media experts. The Corporate Relations team 

creates short synopses for eight to 10 articles for a 
select group of 300 top-tier US, European and Asia-

Pacific journalists providing them with background 

on new research which they can easily translate into 

stories. Working in collaboration with the S&T 

office in China, FLASH is also translated into 

Chinese. 

 The service helps to raise the brand name 

recognition of Elsevier and its journals. “I read it 

religiously every month, and make sure to pass it 

around to my colleagues on the news desk,” says a 

science reporter from The Guardian. … (534) 
 

 

 

Elsevier FLASH: Valentine’s Day issue 
Here are the headlines from this month’s special 

issue of FLASH.   

… 
 2. Are narcissists in different cultures romantically 

attracted to similar people? Narcissists like to date 

people of high stature who will make them look and 
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feel even greater. The Journal of Research in 

Personality demonstrates that this holds true even in 

a collectivist society like Thailand. … 

4. Your ideal romantic partner is like you... only 

better. Research in Personality and Individual 

Differences shows that American students want 

partners who are an idealised version of themselves. 

Sadly, their assessment of their partners was that 

they didn‟t match-up. … 

6. Men really are the weaker of the species. An 
article published in Evolution and Human Behavior 

reports that men who viewed lingerie catalogues 

and watched videos of a flirtatious woman rated 

their sexual partners as less attractive than men who 

hadn‟t.  

 7. The Power of Chocolate. Research in Appetite 

shows that women who are dieting or who have 

dieted in the past demonstrated guilt when shown 

images of chocolate. (534) 

 
 

STM publishing declaration submitted 

to the European Commission 
The declaration, which included considerable input 

from Elsevier, will serve as the basis for the 
industry's communications with European policy 

makers about open access initiatives.                    

February 2007, a group of 35 major publishers and 

eight publishing trade associations issued a joint 

declaration laying out ten principles through which 

scientific, technical and medical (STM) publishing 

can continue working for the benefit of science and 

society. It was issued in the context of the European 

Commission‟s Communication on Scientific 

Information and its Conference on Scientific 

Publishing in the European Research Area, which 

was held in Brussels….  
Changing a system that has worked well for so long 

should be done with a great deal of care and all the 

implications should be assessed,” … 

Speaking about the launch of the declaration, 

Michael Mabe, CEO of the International 

Association of STM Publishers said: “I welcome 

the fact that a wide cross-section of the publishing 

community has come together to endorse a set of 

principles that will underpin its leading edge 

contribution to scientific endeavour.”… (535) 

 

A conversation with Erik Engstrom: 

2006 progress and 2007 outlook  
Following his recent announcement of Elsevier’s 

2006 annual financial results, ET caught up with 

Erik to talk more about our progress. 

 

 

A message we‟ve consistently heard from you is 

that putting our customers at the heart of everything 

we do is one of our highest priorities. Overall, how 

did we do in 2006? 

We made very good progress on three main fronts: 

customer service, deeper customer relationships and 

understanding, and developing customer-centric 

solutions to enhance customers‟ effectiveness. The 

best indicator of how we are doing is our 

customers‟ positive feedback.  
    

How are we doing on customer service and 

customer satisfaction? 

During 2006, we made progress with librarians, 

who for the first time rated their overall satisfaction 

with Elsevier higher than other publishers. In the 

fourth quarter, they gave us the highest rating 

Elsevier has ever received. Librarians are saying 

Elsevier is listening and responding to their 

concerns. 

Book authors also reported their highest level of 
satisfaction in 2006. Although this important group 

has been relatively satisfied, there‟s been a marked 

upward trend with authors describing our editorial 

staff as “exemplary”.   

While overall satisfaction among science journal 

editors is fairly high, we still have progress to 

make. Our priority is to deliver world-class services 

creating the best home for scientific journal editors.  

… 

How important are customer initiatives in 2007? 

…  
In S&T, the focus will be on innovating around 

research workflow tools and specific market and 

customer segments, for example, in pharma-

biotech, and engineering and technology. We will 

continue to make our content more visible through 

channels such engines, Amazon and pay-per-view. 

In HS, we will focus on providing information and 

education solutions to improve outcomes for 

patients and healthcare businesses. … 

 

What‟s the main message you‟d like employees to 

take away? 
Customer focus has to become a passion for the 

entire organisation. We need to continue to build a 

culture that makes listening to customers, customer 

service and customer-driven innovation part of 

everything we do. This will allow us to grow and 

continue to make significant contributions to the 

science and health communities that we serve. I am 

looking forward to working with every one of you 

to build on our 2006 achievements in 2007. (536) 
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Herman van Campenhout and Brian 

Nairn talk to ET about changes in their 

markets 
ET: What changes are occurring in your markets? 

Herman: There is a strong trend in all the S&T 

segments to improve scientific research 

productivity and quality. Scientific researchers in 
both the academic and corporate environment are 

expected to deliver an increase in research quality 

in less time and with fewer resources. As a result 

they need to focus their efforts on scientific 

discovery and spend less effort on supporting 

activities in the research workflow such as getting 

funding, finding relevant information, quality 

validation and dissemination of research results. 

Scientific research organisations have to become 

the best place to discover and they need support to 

find and attract the best researchers, maintain and 
grow funding streams and show an increase in their 

research performance. 

 

Brian: The trend is to improve productivity and 

effectiveness in HS markets as well. There are two 

key drivers in the healthcare market today. The first 

is the escalation of healthcare costs as a result of 

demographic trends in global aging, the continued 

development of expensive medical technologies, 

and constraints on the supply of qualified 

healthcare staff. The second is the emphasis on 

healthcare outcomes. As information has become 
increasingly available to track healthcare outcomes, 

those that fund and deliver healthcare services are 

becoming more focused on the effectiveness of 

healthcare provision. 

 

ET: How are these changes affecting your plans to 

help customers be more productive? 

Herman: To get high quality output at lower costs 

and in less time, our customers need to be able to 

focus on scientific discovery in a seamless 

workflow. Our strategy is to provide information 
solutions (products and tools) that help the 

individual researcher and research organisations in 

doing just that. For example, solutions that provide 

competitive information on latest technology and 

competitors, datasets for an experiment, support for 

a grant application for researchers and the ultimate 

platform for dissemination of research results. 

Beyond business tools for organisations such as 

performance management systems and granting 

support „Let the researcher do the discovery and let 

us help in managing the hassle around it‟. 
 

Brian: Our vision as an organisation – to provide 

information and education solutions to improve 

outcomes in health and in the business of health – 

directly addresses the increased productivity 

demands placed on our customers. We commit to 

delivering solutions that support better treatment for 

patients and reduced costs for payers and providers, 

better educational experiences and results for 

students and professionals, cost-effective staff 

development for providers, and more powerful 

business tools for pharmaceutical companies. 

Increasingly, these solutions must be integrated into 

the electronic workflow. … (537) 

 

Elsevier acquires Beilstein Database 
Ownership of the prestigious Database means 

Elsevier   can make enhancements that will create a 

more seamless workflow for discovery scientists…. 

On 6 March, Elsevier announced its acquisition of 

the prestigious Beilstein Database through Elsevier 

MDL, a subsidiary company of Elsevier that has 

had a partnership agreement with the Beilstein 

Institute since 1998.  … (539)  

 

 
 

 

    

 

 

 

 
 

 

 

 

 

 

 
 
 

 

- a compilation of Elsevier Today for members of     

VGEO, especially for former employees of Elsevier - 

Editorial: h.spaargaren@quicknet.nl  
Distribution: gerard.roza@hetnet.nl 
 

First quarter 2007, covers issues 527 – 540 
 
 

 
 

         highlight 

Elsevier    today 

mailto:gerard.roza@hetnet.nl

