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Elsevier purchases CPM Resource 

Center from Eclipsys  
Acquisition will enhance Health Sciences’ capacity 

to serve a healthcare community facing mounting 

challenges 

 Hospitals are under growing pressure to improve 

the quality of care they provide. Nursing shortages, 

system inefficiencies and many other challenges 
can compromise patient safety and make it harder 

to provide consistent care. Meanwhile, hospitals are 

fighting for their own survival; changes in 

legislation, regulation and reimbursement policies 

are forcing them to demonstrate measurable 

improvements in patient outcomes.  

Elsevier’s new acquisition will provide content and 

consulting services that help hospitals overcome 

obstacles to delivering improved patient care. … 

(579) 

 

Elsevier prepares to separate from 

Harcourt systems and processes 
Short-term inconveniences expected to bring long-
term gains 

Reed Elsevier closed its sale of Harcourt U.S. 

Books last month, and much work has already been 

done to separate the companies. However, the most 

significant separation activities will take place in 

the coming months. 

Harcourt and Elsevier’s U.S. book business has 

been supported by Harcourt’s infrastructure – two 

dozen IT systems used to manage finance and the 

fulfilment of book orders. As a result of the sale, 

Elsevier must use its own replicated version of 
these systems, and switch over to them in a way 

that won’t disrupt service to customers. In addition, 

all financial transactions for US books and journals 

are being transitioned to Elsevier. The target for 

cutover is April 1....(580) 

 

Headlines from Elsevier’s biweekly news alert for 

journalists, which creates awareness of research 

breakthroughs published in Elsevier journals.  

 

Can smoking evoke thoughts  

of suicide? 
New research in Elsevier’s Journal of Affective 
Disorders reveals a link between lighting up and 

suicidal thoughts and attempts. Researchers 

examined data from a longitudinal study with 3,021 

adolescents and young adults. … The authors 

suggest that anti-smoking campaigns may want to 

leverage this message. (580) 

 

Can China live up to its climate-change 

promises? 
China is the second-largest global energy consumer 

after the United States, and estimates indicate that 

its total energy consumption will more than double 

from 2000 to 2020…. While China is well-

equipped technically, shortcomings in policy 

coordination, implementation, monitoring and 
sanctioning are likely to make it difficult to 

implement effective laws to stop climate change. 

(580) 

 

Elsevier taps into India’s rapid science 

growth with help of new advisory board 
Leading Indian scientists provide feedback for 

Elsevier while gaining a platform for cutting-edge 

research 

S&T Journal Publishing has inaugurated the India-

Elsevier Advisory Board, giving Elsevier valuable 

insight into the needs of India’s dynamic sciemtific 

community. This nine-member group of Indian 

scientists met for the first time November 28 with 
an Elsevier delegation in New Delhi. The board’s 

purpose is to help Elsevier embrace the rapid and 

often unpredictable scientific development in India. 

“The Board gives Elsevier a competitiveedge,”said 

Martin Tanke, Managing Director of Journal 

Publishing, in Amsterdam. “This group of excellent 

people will enhance our journal program with high 

quality contribution from India and, in addition, 

will lead to increased sales opportunities”. … (581) 

 

 

Learning on the launch 
With WiserWiki and a new Facebook application, 

Elsevier’s innovators are testing new platforms for 

the sharing of medical knowledge 

The content is free but the payoff will be priceless. 

That’s the premise of Elsevier’s new Internet 

offerings: a medical wiki filled with information on 
all kinds of diseases and disorders, and a Patient 

Research application on Facebook that lets people 

view abstracts in Elsevier’s Health Science 

journals.... They learned that news travels fast in 

social media. Within two weeks of launching the 

application, 78 people had downloaded it, despite 

there being no traditional advertising. Another 

lesson: “For health articles, there’s a much bigger 

group of non-health professionals who are 

interested in our content than we thought,” Scott 

said. “We tend to think that only the doctors and the 
research professionals care about our stuff, but 

that’s clearly not the case.” (582) 
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New service helps researchers make new 

connections 
Citation Notification Service alerts authors when 

their research is cited in Elsevier journals 

When researchers have their work cited in peer-

reviewed journals, the benefits can be substantial. 

Not only do the researchers gain professional 

recognition and exposure for their work; they can 

gain insight into how their research has influenced 

the work of other researchers. This insight, in turn, 

can advance their research and lead to valuable new 
collaborations. 

But these opportunities are often missed; with 

thousands of journals available, authors don’t 

always find out when they’ve been cited and by 

which articles.  

A new initiative at Elsevier is beginning to solve 

this problem. The Citation Notification Service 

Project notifies authors when their articles are cited 

in Elsevier articles at the moment of publication. 

The project – an S&T Journals innovation initiated 

by Life Sciences Publishing Director Bernard Aleva 

– has completed a successful pilot by applying the 
service to authors cited in 10 Life Sciences 

journals.  

“We could call this customer service with surgical 

precision,” Bernard said. “The quantitative and 

qualitative results of this pilot are impressive and 

we should see substantial effects on usage and 

citation of our content if we roll this out broader. 

Remarkably, 50% of respondents indicate that the 

research described in the citing article is completely 

new to them, so this methodology actually 

improves our effectiveness disseminating the right 
research results to the right recipients.” … (584) 

 
 

China’s changing role 
Headlines from FLASH, Elsevier’s biweekly news 

alert for journalists 

 In honour of the Chinese New Year, this edition 

features research exploring China’s changing role 

in the global economy. 
1. China and India – Are they making the move 

from production to innovation? A new study in 

Elsevier’s World Development concludes that both 

countries lag far behind the leading global 

powerhouses in innovation, but there are reasons to 

assume the technological gap will narrow. 

2. East vs. West: Anxiety levels among adolescents. 

In a new paper in Elsevier’s Journal of 

Adolescence, adolescents in China and Singapore 

reported significantly higher anxiety levels than the 

norm in America. 

3. Positive link between education and democracy. 

New research in Elsevier’s Intelligence suggests 

that in societies that lack political freedom, only 

technical aspects of education – not critical or 

creative thinking abilities – are supported by 

leaders. It concludes that the attainment of higher 

stages of moral judgment, fostered by cognitive 
ability and education, is necessary for the function 

of a democratic society. (584) 

 

What do they want in a library? 
Digital Libraries Symposium explores how 

librarians can meet the needs of ‘millennials’ 
…With the theme of “Assessing the Libraries’ 

Role: From Millennials to Administrators,” three 

university librarians affiliated with Elsevier’s North 

American Library Advisory Board reported on their 

research. Two focused on the millennial generation 

– people born from about 1979 to 1994 who are 

now ages 13 to 29.  

The symposium was organized and moderated by 

Karen Hunter, Senior Vice President for Global 

Academic & Customer Relations. Here, she writes 

about the research presented – findings that could 

affect the products and services we provide libraries 
and how we market them. 

 

Catering to millennials 

Richard Sweeney, University Librarian at the New 

Jersey Institute of Technology, has held more than 

50 millennial panels and identified 24 

characteristics of this generation (see box for a 

sample). In an animated presentation, he stressed 

their impatience – the feeling that there is no spare 

time and how staying busy becomes a round-the-

clock, multitasking reality that ironically coexists 
with their desire to find balance in life.  

He went on to ask questions that are crucial to 

consider if we are to continue providing products 

and services that young scholars will use: How can 

we give millennials the flexibility, convenience, 

choice and control over their time that they want? 

How can we provide relevant, efficient services? 

How can we offer “learning by doing” experiences?  

 

What undergrads want  

More light was shed on this topic by John Ingram, 

Senior Associate Dean of University Libraries at 
the University of Florida. John heads a UF task 

force on the future of the undergraduate library. In 

an effort to understand this generation’s library 

needs, he runs focus groups with his students and 

high school students. His findings could suggest a 

new paradigm for undergraduate library services: 

No matter what level of electronic resources is 

available, the perception is that it is not enough. 

Undergraduates recognize that what’s needed most 

is better preparation in how to use the resources 

already available. 
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If more material is added, it will only be used if it’s 

digital.Undergraduates want not only space in the 

library to collaborate with others, they want “pods 

of peace and quiet” – contemplative space that a 

student can call his or her own for at least an 

hour.(585) 

 
Innovation takes leading role at Elsevier 
Leaders across the organisation talk about the 

forms innovation is taking and how they are 

encouraging it 

The drive to innovate is touching every aspect of 

business at Elsevier, from our mission to develop 

innovative tools, to the way we work with each 

other and our customers. This culture of innovation 

is being fostered by growing efforts on the part of 

Reed Elsevier and our CEO, Erik Engstrom: 
•The RE Innovation Advisory Council was formed 

last year, with Erik as its Chair. Members include 

senior business leaders from throughout Reed 

Elsevier.  

•In 2007, Reed Elsevier also created the Innovation 

Support Office (ISO), hiring a Senior VP of 

Innovation last month to head it up. … Their 

Innovation Resource Centre … has tools, resources 

and forums for colleagues to connect.  

ISO leaders emphasise that people at all levels are 

part of promoting a culture that supports 

innovation. “Innovation is more than just new 
products,” … “It’s about finding new ways to meet 

unmet needs – whether it’s with new businesses 

models or new processes – and it gets down to the 

very heart of how we work.” … (586) 

 

Plagiarism? Reviewer bias? New kit 

helps editors respond  
Elsevier’s Publishing Ethics Resource Kit (PERK) 

– a cross-divisional effort - offers guidance on how 

to deal with disputes 

Academic editors deal with all kinds of ethics 

violations. They hear accusations of reviewer bias, 

undisclosed conflicts of interest and fraud. They 
respond to complaints from graduate research 

assistants who say they were wrongfully denied 

authorship of a publication they worked on with 

their supervisor. And they deal with plagiarism – 

from blatant instances to lapses in which offending 

authors claim to have inadvertently used published 

content after “cutting and pasting” it for reference 

or using it as a template.  

Reported cases of misconduct are on the rise, as the 

growth in electronic publishing and the wider 

dissemination of research make it easier for authors, 

editors and reviewers to identify questionable 

papers. Although the responsibility for publishing 

ethics lies with the scientific (external) editor, 

Elsevier’s publishing staff has traditionally 

supported and guided editors when dealing with 

alleged violations.  

A new resource just launched by Elsevier will give 
editors guidance on how to deal with these disputes. 

… The team …compiled existing documents from 

our websites and prepared Q&As, case studies, 

form letters, and decision trees to help identify the 

type of alleged misconduct and recommend steps to 

resolve the dispute. …(587) 

 

S&T Journal Publishing: 

‘year of great progress’ 
Employees recognised for boosting journal 

performance and editor satisfaction 

Growing editor satisfaction prompted S&T Journal 

Publishing to give additional awards to its 
employees at the Journal Publishing Kick-off 

Meeting 2008 in Barcelona this month. 

“2007 was a year of great progress,” said Martin 

Tanke, Managing Director of S&T Journal 

Publishing. “The rate of growth in our journals’ 

Impact Factor was higher than any other 

commercial publisher, we had great results in the 

areas of society publishing and commercial sales, 

and we continued to see high satisfaction levels 

from authors and reviewers.” 

The most significant improvements were for editor 
satisfaction – S&T Journal Publishing’s main focus 

for 2007. “We have turned around our Editor 

Feedback Programme scores – from being 

negatively perceived by our editors in almost all 

areas, to outperforming our competitors in almost 

all areas,” Martin said. (587) 

 

Journal price increase among lowest in 

industry 
Findings of new study should continue to bolster 

Elsevier’s standing with librarian customers 

Elsevier’s overall journal price increase is among 

the lowest of all major STM publishers in the U.S. 

and European markets, according to Research & 
Academic Relations’ annual Journal Price Increase 

study. This is the eighth consecutive year Elsevier’s 

increase has been among the lowest in the industry. 

The news is expected to help us further improve our 

image with librarians, many who think Elsevier 

charges too much for its content. Results will be 

used by our marketing teams and sales reps. 

 

Price concerns came to a head in the 1990s when 

the cost of expanding content prompted steep price 

hikes. As the millennium approached, Elsevier 
promised to eliminate its double-digit increases. 

We’ve done that even while investing in innovative 

electronic platforms that have boosted usage 
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exponentially. 

“I tell librarians, we’ve kept our promise,... “We 

wanted to have stable, predictable prices and be in 

the lowest quartile, and we’ve done that. … Still, 

librarians think our pricing was high to begin with, 

and they still see us taking a big chunk of their 

budget.” 

 

In some libraries, Elsevier’s share of the journals 

budget ranges from 30% to 50%. Because 
Elsevier’s journals are a large and essential part of a 

library’s academic collection, it’s crucial to 

librarians that they remain affordable. Meanwhile, 

budgets for many academic libraries have not risen 

with inflation due to cuts in government funding 

and stock-market fluctuations that have reduced 

endowment income. 

In light of these challenges, Elsevier has strived to 

keep increases as low as possible. 

 

The overall price increase for 2007-08 across all 
imprints is about 5.8%. In the highly competitive 

U.S. market, Elsevier’s increase ranks the lowest of 

all commercial publishers surveyed. 

In addition, we offer innovative pricing models and 

discount subscriptions to large custumers. … (589) 

 
 

S&T: ‘going beyond the obvious’ to 

create real-world solutions 
With the new Accelerated Growth strategy, 

employees are changing the way they think and 

work – and courting customers they never dreamed 

of in years past 

ScienceDirect is a mainstay at research libraries 

worldwide, but the Shell oil company had no 

interest in subscribing – until recently. 
That’s because an S&T team talked to Shell 

officials about their company’s most pressing 

needs, then found a way to package our scientific 

content in a way that could help them strike oil 

while saving millions of dollars. 

 

This process is at the heart of S&T’s new 

Accelerated Growth strategy. An ambitious goal of 

8% annual growth has S&T employees changing 

the way they work and looking for customers in 

new places. By targeting high-growth markets like 

Pharma-Biotech and Oil and Gas, this plan is 

expected to open up a potential market of $20 

billion; while academia will remain Elsevier’s core 

market, growth there is slower at 3% to 4%. … 

(590) 

 

Elsevier purchases Windhover 

Information 
Acquisition of healthcare business intelligence 

company will increase the business value of our 

pharma reports 
Elsevier has acquired Windhover Information Inc., 

a Connecticut-based healthcare business 

intelligence company that provides analysis and 

commentary on business strategy, industry deal-

making, marketplace trends and medical start-ups. 

… (591) 

 

From the quirky to the sublime, Flash 

generates major news coverage 

By infusing hard science with human interest, 

Elsevier’s biweekly news alert captures the 

attention of science journalists worldwide 

Do brains make you rich? Do Disney characters 

promote ageism? Why do women fall for Mr. 

Average? 

These were a few of the topics featured in recent 

issues of Flash, which touts scientific 

breakthroughs featured in our journals. The spunky 

news alert has become a favourite with science and 

health reporters worldwide. 
 

A review of 2007 showed that Flash alerts led to 

coverage in such prestigious news outlets as the 

BBC, Newsweek and The Economist. Nearly a 

third of the 107 articles presented in Flash received 

coverage and were featured in more than 100 media 

outlets, including newspapers, magazines and 

television. 

“Journalists love Flash because it translates 

complex science research into fun-to-read news,” 

… “It's taken stories that used to be only for 

scientists and made them accessible to the general 
public.” 

Inclusion in Flash can increase recognition for our 

journals, the researchers and Elsevier as a whole. 

… (591) 
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