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‘Showing the human side of Elsevier’ 
New Q&A series on Elsevier.com profiles our 

journal editors 
Eric Maskin is a Nobel Laureate and the 

editor-in-chief of Economic Letters, one of 

Elsevier‟s many acclaimed journals. Now, 
visitors to Elsevier.com can find out what 

inspires prestigious scholars like Professor 

Maskin in a weekly Q&A profile. 
The editor series is based on collaboration 

between Global Academic and Customer 

Relations, Science & Technology and Health 

Sciences. “It will help Elsevier give more 
visibility to our editors and demonstrate that 

publishing is about people,” said … “Our goal 

is to show the human side of Elsevier.” 
Maskin leads off the series as a winner of the 

2007 Nobel Prize in Economics. He answers 

questions about the “secret to success,” his 

greatest inspiration and the biggest lesson he‟s 
learned in his career: “Not to worry too much 

about whether other people will find what I‟m 

doing interesting. Chances are, if I‟m 
interested in it, then somebody else will be 

too.” 

… was impressed to learn that he got into 
economics “almost by accident” in college 

after growing up with aspirations to be 

everything from “a lawyer like Perry Mason” 

to a scientist or musician: “It‟s serendipity that 
he changed his mind to go with economics – 

and went on to become a Nobel Laureate,” she 

said. … (592) 
 

 

Elsevier supports landmark study on 

peer review 
Results enlighten the debate on peer review 

and help us respond to arguments against it  

The peer review process is a cornerstone of 
scholarly communication because it subjects 

authors‟ manuscripts to the scrutiny of other 

experts in the field. It‟s behind the publication 
of research in respected scientific journals, 

such as those of Elsevier. 

In recent years, however, there has been debate 

concerning its effectiveness. Proponents of 
peer review point out that much of the 

discussion has focused on fraud, while some of 

it has been misinformed or based on opinions 

rather than facts. 

To promote a more balanced, objective 

discussion, Elsevier, through its participation 
in the Publishing Research Consortium (PRC), 

supported a study examining peer review. 

More than 3,000 researchers, editors and 
reviewers from a range of disciplines 

participated in the online survey, competed in 

November.  
 

What do researchers think of peer review? 

The research community firmly believes in 

peer review, with 93% disagreeing with the 
statement that peer review was unnecessary 

and 90% saying it improved the quality of 

published articles. The vast majority said that 
without it, there would be no control of 

scientific communication. However, they also 

said the process is slow, at times inconsistent, 

poor at identifying plagiarism and time-
consuming for the reviewer.  

 

What type of peer review is preferred? 
The most common form, “single blind,” where 

the reviewer is unknown to the author, is not 

the most preferred form nor is it seen as the 
most effective. That honour went to double-

blind peer review, where the authors and 

reviewers are both anonymous; 71% said it 

was most effective primarily due to its 
perceived objectivity. However, some 

researchers, even those in favour of double-

blind, said there were issues with this approach 
that were so fundamental it was debatable 

whether they could be overcome. The new 

“open peer review” process, where the author 
knows who the reviewer is and vice versa, was 

least favoured.  

 

How should Elsevier respond? 
The research shows that while peer review is 

needed and effective, there is still room for 

improvement. We need to be clear about what 
is expected of reviewers, make their job easier, 

help detect plagiarism, become more effective 

at matching articles with reviewer expertise, 

inform and reward reviewers and not 
overburden our most willing reviewers. … 

(592) 
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Are you ready to tell your Elsevier 

story? 
New Online Message Training helps you talk 

about what we do and how you contribute 

When people ask, “What does Elsevier do?” 
Can you answer them easily – so it doesn‟t 

sound like you‟re reading from a brochure? 

Can you articulate our overarching objective 
and key contributions? And can you explain 

how you support those contributions with the 

work you do every day? 

 
Elsevier‟s new Online Message Training is 

designed to help you “tell the Elsevier story” – 

what we do, what‟s important to us and how 
you contribute. It will also help you respond to 

questions from customers, including the tough 

ones on pricing, “open access” and the value 
we add as a publisher. It takes less than an 

hour to complete. 

 

The online training was inspired by the live 
Message Training sessions that premiered this 

past year. “We based it on the most popular, 

interactive and well received content,” said 
Joyce Hobbelink, who has led the development 

of Message Training as Senior Manager of 

Global Internal Communications (GIC). 
 

The content has been in the Message Library 

on Non Solus since May 2006, but GIC staff 

wanted to take it further. “It‟s one thing to see 
the content, but it‟s quite another to be able to 

deliver it effectively – using your own words.” 

… (594) 

  
 

Elsevier’s contributions help spur 

scientific activity in developing world 
Program that provides access to health 
research is having a major impact 

Elsevier collaborates with other scientific 

publishers and the World Health Organisation 

to provide free and low-cost health research to 
developing nations. Research now shows that 

these U.N.-sponsored programs are having a 

significant impact on advancing scientific 

discovery and output in these regions. 
The HINARI Access to Research Initiative 

brings together the world‟s leading publishers 

to enable countries with the fewest resources to 

build their scientific capabilities and solve key 
challenges, such as disease control. A recent 

impact analysis conducted by Elsevier shows 

that researchers in countries with HINARI 
have been publishing their findings in 

international peer-reviewed journals at a rate 

well over the increase seen in the rest of the 
world. … (595) 

 

Bridging the gap between scientists and 

publishers 

Publishing Connect helps publishers give 

workshops for scientists who want to learn 
about publishing 

Scientists want to publish their research. 

Publishers rely on them to submit articles and 
review the work of their peers. To ensure that 

articles are accurate and original, the 

publishing process has its rules and procedures 
– but these are not always understood by the 

academic community.  

 

A new program called Publishing Connect will 
help scientists better understand the role of the 

publisher. It provides Elsevier‟s publishers 

with ready-to-use presentations and support in 
organising the workshops. The program targets 

students at the graduate or post-doctoral level, 

although some workshops are for senior 

researchers. Modules include an introduction 
to scholarly publishing, how to get published, 

how to review papers, measuring journal 

performance, and author‟s rights and 
responsibilities. Other modules are being 

developed to help publishers address specific 

topics with faculty.  
 

“The interdependence between publishers and 

the academic and research community sits at 

the heart of scholarly communication,” … 
“Publishing Connect aspires to facilitate and 

support that interdependence and enhance the 

dialogue between the two.” … (595) 
 

Marketing for a new mission 
As A&G Products expands its role, marketing 
changes its script 

Elsevier continues to expand on its role as a 

content provider by creating workflow 

solutions tailored to the needs of customers. 
The shift requires a new approach to product 
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promotion.  

“Before, we would talk about all the features 

and functionalities that help you do x, y and z, 
and pretty much leave it at that,” …“Now, 

instead of having the products as the central 

characters in our marketing story, we‟re 

putting customers in the lead roles. We‟re 
talking about their challenges, their pain points 

and their desired outcomes, and how our 

solutions can help them achieve those desired 
outcomes.” 

Traditionally, A&G sales representatives have 

dealt primarily with librarians, who were 
familiar with the needs of researchers that used 

these products. Soon, these sales reps will be 

touting tools designed for university 

administrators and managers. That poses a new 
challenge.  

 

“We have to reestablish our reputation,” … 
“We‟re not just a content provider that sells 

ScienceDirect or Scopus – we‟re an 

organisation that helps solve larger problems 
for different stakeholders. 

“Right now, if we have a salesperson go to a 

dean and introduce himself as a sales manager 

for ScienceDirect or Scopus, the dean is going 
to say, „Why are you talking to me? These are 

products that the librarian is more capable of 

evaluating.‟ That‟s why we need to prime the 
market so they associate Elsevier as a thought 

leader in the area of managing academic 

performance. Then it will make it a lot easier 

for us to open doors and present ourselves as a 
strategic partner for these academic leaders.” 

(596) 
 

Scopus introduces new journal-analysis 

tool  
Journal Analyzer will help researchers and 
publishing teams compare journals to make 

clear decisions 

The Scopus Journal Analyzer will give editors, 
publishing teams, researchers and librarians a 

fast, objective overview of the journal 

landscape going back to 1996. Search results 
from 15,000 peer-reviewed journals in the 

Scopus database are displayed graphically, 

showing how up to 10 journals in a specific 

field are performing relative to each other. 
“For the first time, users can see where 

journals stand right now, not where they were 

last year,” …“The Scopus Journal Analyzer 
reduces research time, allowing users to focus 

on the actual analysis and make clear, well-

informed decisions.” 
The Journal Analyzer provides three graphical 

representations of the journals chosen for 

analysis: 

 The number of citations the journals 

receive over the course of each year.  

 The number of articles published by each 

journal over time. 

 The number of citations received within a 

year divided by the articles published that 

year. 
 

This information can help users decide where 

to publish and how to prioritise their 

submissions. 
The Journal Analyzer also allows editors and 

publishing teams to manage journal portfolios 

more effectively, identify new growth areas 
and set strategy to increase performance. (599) 
 

Spam Alert 
Fraudulent emails target authors 
Two fraudulent emails are being distributed 

widely in the scientific community. They use 

fake email addresses to appear as official 
communications from publishers, including 

Elsevier. With the subject lines “Call for 

Papers” and “Manuscript Submissions,” they 
attempt to lead the responder to make a 

payment. Elsevier is working with law 

enforcement to counter the spread and 

effectiveness of the emails. … (601) 
 

Elsevier responds to a changing pharma 

industry 
With the acquisition of Windhover and a new 

strategy, the pharma business intelligence unit 

can serve an increasingly globalmarket more 
effectively 

A rapidly globalising pharmaceutical industry 

and unmet customer needs have spurred Health 
Sciences‟ pharma business intelligence unit to 

revamp its strategy and work to harness the 

expertise of newly acquired Windhover 

Information.  
 

The maturation of the pharma industry in 

Europe and Asia has resulted in both a rising 
percentage of market growth outside the 

United States and a greater interest among 

pharma executives in overseas market activity. 
At the same time, customers are demanding 

interoperability in the technology they use and 

the option to purchase electronic information a 

la carte.  
Elsevier‟s acquisition of Windhover represents 

a strategic response to these shifting market 

dynamics. Windhover, based in Norwalk, CT, 
provides analysis and commentary on business 
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strategy, deal-making and market trends in the 

healthcare industry. Windover‟s products and 

services will join Elsevier‟s F-D-C Reports and 
drug-pipeline database, Inteleos, in a business 

unit that Health Sciences is currently referring 

to as FDC-Windhover. 

 
“The ability to condense high-value electronic 

content from disparate publications represents 
an unprecedented step forward for our 

customers in the pharmaceutical, 

biotechnology and medical-device industries,” 
Gerry said. “Simply, we aim to give our 

customers the information they want, how they 

want it and when they want it.” 

The second prong of Elsevier‟s strategic 
response to globalisation rests on Windhover‟s 

network of seasoned international journalists. 

Combined with the F-D-C global expansion, 
which began in 2007, Windhover‟s editorial 

talent in the European market provides a base 

for real “boots-on-the-ground” coverage of the 
healthcare markets in the European Union and 

Asia-Pacific region, ….  

“U.S. readers are now keenly interested in 

what‟s going on in Europe and Asia, and 
there‟s a lot of market growth coming from 

these regions,” he explained. “The pharma and 

device industries are by definition global 
industries, and we must cover these markets 

with the same vigour as the U.S. market.” … 

(602) 
 

Publisher analysis: Elsevier’s share 

continues to grow 
Articles and influence reach an all-time high, 

according to new report 

Elsevier saw its share of published articles and 

citations rise to an all-time high with the recent 
publication of the 2008 Article and Citation 

Share Analysis. 

 
The report is produced annually by Elsevier‟s 

Research & Academic Relations department 

using data from Thomson Reuters. It measures 
market performance for science, technical and 

medical (STM) publishers. Using 2007 data, 

the new report looks at 8,653 journals, 1,459 

from Elsevier. 
 

Elsevier‟s share of articles rose to 25.5% from 

25.3% in last year‟s report. That means our 
published articles comprised more a quarter of 

the output of STM journal publishers. 

Meanwhile, Elsevier‟s share of citations – a 

measure of the influence of a publisher‟s 

journals – increased to 24.6% from 24.3%.  
The report is used by Elsevier‟s journal 

publishing, sales, marketing and strategy 

groups for strategic planning, competitor 

analysis and decisions relating to acquisitions 
and launches. 

Martin Tanke, Managing Director of Journal 

Publishing, said both article share and citation 
share are key indicators of progress. The fact 

that they are rising in tandem for Elsevier 

shows that not only are we producing more 
content but the content is being referenced by 

other journals.  

“Article share indicates that our journals are 

attractive and that we‟re providing more value 
for customers,” he said. “The citation share 

suggests that our articles are relevant.” 

 
Glen Campbell, Senior VP, U.S. Health 

Sciences Journals, said the number of citations 

a journal receives is a reflection of its 
importance to researchers: “It‟s indicative of 

the usage of the journal and therefore a 

measure of the value associated with that 

journal.” (603) 
 

 
 

Nominate your favorite scientist 
ScienceDirect’s For Great Thinking initiative 

seeks to honor the people who are shaping 

science  
For Great Thinking – a new initiative by 

ScienceDirect – is billed as “the opportunity to 
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honor the people who are making 

extraordinary contributions to science and who 

have inspired others through their work.” 
 

Nominations should be submitted by August 

22, and people can nominate more than one 

scientist. Categories are Arts and Humanities, 
Life Sciences and Biomedicine, Natural 

Sciences, Social Sciences, and Engineering 

and Information Technology. To be eligible, 
nominees should: 

 Be living  

 Work in  the academic world and be  

Published 

 Be known for the rigor of their research 

 Produce highly original work 

 Demonstrate an international Perspective 

 Make an impact – socially or scientifically 

 Inspire others (the mentoring or “guru 

factor”) 
In September, a voting campaign on the 

website will determine the winner in each 

category. Voting will be open to everyone. 

Winners will each receive an exclusively 
commissioned portrait by an artist and have 

their stories told to audiences around the 

world. (604) 
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