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Elsevier publishes ‘bible of particle 

physics’ 
Review of Particle Physics (RPP) – and a pocket-
sized version – will be distributed to 40,000 

scientists worldwide  

 

It can be found on the desk of nearly every particle 

physicist. Known as ―the bible of particle physics,‖ 

it summarises reams of data from experiments, and 

lists the properties of all elementary particles. The 

previous edition generated 3,000 citations since its 

publication two years ago. ... 

The Particle Data Group (PDG) – which consists of 

166 authors from 100 institutions in 19 countries – 
chose Elsevier ―because of our competitive bid and 

the widely acknowledged professionalism of our 

Editorial Production colleagues,‖ said Diddel 

Francissen, Publisher of Physics Letters B. ... 

 

Elsevier printed 16,400 copies of RPP, which has 

1,340 pages, and an additional 30,000 copies of the 

abbreviated booklet, with 320 pages. 

PDG plans to distribute copies to most of the 

world‘s particle physicists and scientists in related 

disciplines, including students and teachers. ... 
 

 
To accomplish such an ambitious print project in 
three months, staff from S&T Journal Publishing 

worked closely with the Editorial Production 

Journals (EPJ) staff in Operations. Key contributors 

were Fred Kop, Journal Manager; Hans van Beek, 

Local Supplier Manager; and David Moyes, 

Purchasing Manager, Global Distribution.  

 

EPJ‘s early involvement in the project was key, 

said Pia Schrader, Head of Local Supplier 

Management Amsterdam & Advertising 

Production, Europe.... (630) 
 

 

Virtual conference featured on CNN 

Pioneering event allowed researchers to participate 

in Elsevier’s Vaccine Global Congress without 

leaving their desks – more are being planned 

 

Elsevier‘s first real-time virtual conference was 

covered by CNN, one of the world‘s largest 

television networks.... It enabled participants to see 

select presentations, download slides, network 

online with colleagues, visit exhibition booths and 

participate in Q&As. The CNN segment aired 

throughout the second half of December on 

―Technofile.‖ The event was also covered by the 

Boston Globe. 

Elsevier’s virtual strategy. Conferences play a key 

role in S&T‘s growth strategy, and virtual 

conferences are an example of customer-driven 

innovation. Elsevier‘s market research revealed that 

if time and money were not a factor, people would 

attend twice as many conferences – about four per 

year rather than two.  

On CNN, Dr. S.Z.... said she chose the virtual 

option because she didn‘t want to spend time away 

from her family.The virtual conference attracted 

1,300 pre-registered virtual delegates.  

―My vision is that every physical conference at 

some point will have a virtual conference that runs 

alongside it,‖ ...―The great news is, it won‘t take 

away from our (traditional conference) business 

because one augments the other. If we think of the 

Facebook generation and the YouTube generation, 

they organize their social life around social 

networking tools. I think this is analogous to what 

we‘re doing.‖The events also pose an attractive 

option for vendors, who can avoid travel expenses 

by setting up virtual booths. 

Nigel‘s group plans to organise virtual conferences 

for select S&T events in 2009. They are also talking 

to colleagues in Health Sciences about future 

possibilities. (631) 

Reaxys captures a chemistry state of 

mind 
Newly released online workflow solution helps 

scientists do research for product development  

 

Reaxys was built to support the way chemists think 

and work, whether they‘re developing new drugs, 

chemicals or health care products. 
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The product-development team in Frankfurt, 

Germany, collaborated with development partners 

from academic and corporate research institutions 

around the world. They watched the way scientists 

searched for information and how they applied it to 

their research. 

As a result, Reaxys goes beyond retrieving data; 

search results reflect real R&D workflows, enabling 

scientists to view information and apply it as part of 

their product-development process. ... (633) 
 

Flash news alert tempts journalists with 

Valentine issue 
Love is in the air – I can smell it 

Romantic love can be a powerful force. But as all 

your senses shift to overdrive, how does smell 

factor into the equation of love? 

 

Recent findings have demonstrated that humans 

seem to use odours as an aid in mate selection, so 

Elsevier‘s latest Hormones and Behavior took a 

deeper look. 

Results revealed there was no correlation between 
love felt for a boyfriend and the ability to identify 

his odour. However, the more in love a woman 

reported to be with her boyfriend, the worse she 

performed in identifying the body odour originating 

from an opposite-sex friend – a potential partner. 

The authors conclude that passionate love will lead 

to a decrease in attention toward other potential 

mates, aiding the long-term commitment to one‘s 

current partner. 

 

Gift-givers: money can’t buy love 
Every year, shoppers search frantically for the 

perfect Valentine‘s Day gift. Many spend more 

money to show just how much they care. But does 

receiving a more expensive gift mean you also feel 

more appreciated? 

In Elsevier‘s new Journal of Experimental Social 

Psychology, researchers conducted three separate 

studies to assess the correlation between price of 

gift and appreciation.  

 

In all, gift-givers consistently overestimated the 

extent to which feelings of appreciation are driven 
by gift price. Whereas gift-givers assumed 

recipients would be more appreciative of larger 

gifts, the recipients did not agree. The authors 

suggest purchasing smaller gifts, establishing 

spending limits and paying more attention to the 

recipient‘s individual needs. (635) 

 

PEAK launches new system for global 

book publishing  
Employees companywide worked together to 

implement Klopotek’s Product Planning and 

Management (PPM) system, which handles all 

aspects of book publishing  
For 1,300 employees worldwide, the business of 

book publishing is about to get faster and easier.  

 

A new global system will streamline the publishing 

process by handling the workflow from end-to-end 

– from creating financial models and book 

proposals to printing chapters, fulfilling supplier 

orders and producing business reports. ... (636) 

 
Elsevier sponsors Latin American 

science journalists  
Fellowships for Science Reporters from Developing 

Regions support scientific communication across 

cultures 

Elsevier‘s sponsorship enabled five fellowship 
recipients from Latin America to cover the latest 

research and join their fellow science writers from 

around the world at the American Association for 

the Advancement of Science (AAAS) Annual 

Meeting February 12 to 16 in Chicago.  

 

Elsevier is a repeat sponsor of the fellowship 

program, with an interest in forging collaboration 

and communication across different countries and 

cultures. Last year, Elsevier sponsored journalists 

from the Middle East, and the year before from 

China. ... (636) 
 

Providing disabled students with access 

to our books 
Webinar hosted by User Centered Design will 

feature AccessText – an Association of American 

Publishers initiative Elsevier helped to found  

At Elsevier, two departments work to ensure that 

people with disabilities can use our products: 

... (637) 

 

Peer review: partnership spurs discourse, debate 

Scientists, journalists and journal editors 

participated in a panel discussion hosted by Sense 
About Science and Elsevier at the annual meeting 

of the American Association for the Advancement of 

Science (AAAS)  

As developments in science and medicine 

increasingly make headlines, more and more 

scientific information is being put into the public 

domain. As a result, a growing number of 

organizations are concerned about false claims 

scaring and misleading the public.  

 

But a crucial part of the scientific process – peer 

review – is often only discussed when challenged or 
criticized. ―There‘s a lack of real understanding of 

what it is and what it can achieve,‖ said ..., 

Corporate Relations Manager for Elsevier. ―Little 

thought is given to what peer review can do for the 

public and the critical role publishers play in 

safeguarding it.‖ 

This is a key reason Elsevier recently invested in a 

long-term sponsorship of Sense About Science, a 

nonprofit peer review advocacy group. During the 



 

First quarter 2009   Page 3 of 4 

AAAS conference ...,  Sense About Science and 

Elsevier Corporate Relations held a panel 

discussion for journal editors, journalists and 

scientists. They talked about what peer review 

means for scientists, how it can help the public, and 

whether the system can respond to the challenges it 

faces, such as fraud and misconduct.  

 

 ―Not surprisingly, we did attract a few open-access 

advocates keen to ‗reveal‘ Elsevier‘s support of 
peer review as a self-serving distraction from 

pricing,‖ ... said. ―But the audience refused to let 

the discussion be hijacked.‖  

... said panels like this give Elsevier an opportunity 

to publicly support peer review by spotlighting 

innovations that facilitate the process – such as the 

online Elsevier Editorial System (EES), free use of 

Scopus for reviewers and a plagiarism detection 

service called CrossCheck – while demonstrating 

our commitment to best practice and dialogue. 

 
... it‘s important that the issue continue to be 

discussed and debated. ―Peer-review is such an 

integral part of scientific research, yet the public 

may not appreciate or understand it sufficiently, 

while scientists‘ attitude towards it may range from 

highly supportive to apathy to distrust,‖ he said.  

... 

―One of our goals is to generate a wider public 

discussion about good science and help people 

make sense of isolated claims,‖ she said. ―We were 

delighted by how much enthusiasm was expressed 
for initiatives promoting a better understanding of 

peer review, through libraries, newspapers, 

university public relations, and especially early 

career researchers — our next generation of 

reviewers. Elsevier‘s support in this public 

discussion is also critical, and we hope this panel 

will be the first in a series of collaborative and 

constructive dialogues with academics, journalists 

and the public.‖  

 
Sense About Science‘s popular guide to peer 

review was created with input from Elsevier‘s 

Research & Academic Relations department. About 

180,000 copies have been circulated worldwide to 

patient groups, civic groups, government bodies, 

scientists and publishers. (638) 

 

Elsevier’s journal price increases among 

lowest in industry 
Annual study surveys major Scientific, Technical 

and Medical (STM) publishers in the US and 

European markets 

 

For the ninth consecutive year, Elsevier‘s overall 

price increase for journals is among the lowest of 

all major STM publishers in the US and European 

markets, according to Research & Academic 

Relations‘ annual Journal Price Increase Study. In 

the highly competitive US market, the increase 

ranks as the third lowest of all commercial 

publishers surveyed.  

 

For 2008-09, Elsevier‘s overall increase was 6.1% 
in both the European and US markets. When 

special product groups (including Cell Press, The 

Lancet and Current Trends) are excluded, the 

average price increase came to 5.9%. This figure is 

in line with the increase of ―not more than 6 %‖ 

that Elsevier quoted subscribers in July. (639) 

 

 

 
 

Elsevier expands copyright policies, 

boosts enforcement efforts 
Pilot project seeks employees’ assistance in 

identifying large-scale unlicensed use of journal 

abstracts and metadata 

Researchers and other professionals place a high 

value on Elsevier‘s journal abstracts, metadata and 

other research content. They find abstracts 
extremely useful, for example, when deciding 

whether to access the full-text article. When content 

is on the Internet, it‘s even more valuable because it 

can be searched and navigated easily and used in 

text-mining projects.  

 

However, in some communities, there is a common 

misperception: that metadata and abstracts on the 

Internet can be copied without permission, and that 

when this content is used, it should be without 

charge from the copyright holder.  
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The unapproved use of our content causes problems 

for the science and medical communities. For 

example, when third parties post article abstracts 

without our consent, they may not point to the final, 

authoritative version of the article but to a previous 

version that was posted before it was peer 

reviewed. ―None of us want to see a scientific or 

medical decision made based on an early draft of a 

research project,‖ said Scott Virkler, VP of Web 
Search Strategy and Business. ―What if there was a 

flaw in the research data? Google is well aware of 

this issue and works closely with us to point users 

to the authoritative version.‖ 

 

Also, when site owners post abstracts without our 

permission, they may draw advertising that is 

unacceptable. Some societies prohibit advertising 

with their content, and publications that do allow 

advertising have strict guidelines. ―While we do 

think pharma-sponsored advertising can be placed 
near research articles, it has to be closely monitored 

to avoid the appearance of an endorsement of a 

drug or treatment,‖ Scott said. ―When third parties 

use the abstracts, there is no such monitoring taking 

place.‖ 

 

To address these problems, Elsevier has created 

new policies for abstracts, text and data mining, and 

third-party services using Elsevier abstracts and 

reference content.  ... 

The copying of small parts of copyrighted works is 
generally permissible under ―fair dealing‖ 

principles or through publisher-to-publisher 

protocols such as the STM Permissions Guidelines. 

However, copying whole works (including 

abstracts), especially when done for a commercial 

purpose or for the creation of products and services, 

requires express permission.  

 

The new policies distinguish between an individual 

researcher‘s ―mining‖ of abstracts or metadata for a 

particular research project, which we support and 

are permitting under our license programs, and 
more systematic work done to extract the value 

from such content and create new products and 

services. ―Our intention is to extend our leadership 

role in the development of such new products and 

services,‖ Mark said.  

The new policies also contain a checklist of issues 

to consider when third parties make a request to use 

our content. 

 

Finally, they deal with our own use of third-party 

content and the need for us to follow best practices 
by seeking permission and clarifying usage 

requests.   

 

Tracking unlawful use of abstract content 

The Strategy team has launched a pilot project to 

identify the scope of unlicensed use of Elsevier‘s 

journal abstracts on the Internet and recommend 

actions to reduce the most impactful activities.  

The project will focus on entities backing public 

websites that meet these criteria:  

• Appear to be using a large body of 

Elsevier abstracts.  

• Appear to be commercially focused. 

• Copy the abstract word-for-word (news 

websites that substantially reword their summary of 

the research are excluded). 

• Are not STM publishers. 

• Do not have a proper licensing contract. 
This project is separate from the long-running effort 

led by Senior Analyst Dori Gardner to monitor 

unlicensed postings of final published journal 

articles.    

 

What you can do 

―Your assistance is vital to us and we ask you to 

notify us of cases that are known to your teams,‖ 

Scott said. ―This collective approach will not only 

help identify violators quickly, it will also help 

develop the best strategy of engagement.‖ 
 

The response could include validation of licensing, 

requested conversion to an Elsevier licensing 

relationship, or in extreme cases, requests for 

unlicensed websites to be de-indexed by Google 

and cease-and-desist requests from our Legal 

Department. In all cases, any customer involvement 

will be reviewed with the relevant sales team to 

ensure an appropriate approach is taken. 

The team will give periodic updates on the project 

and will involve members of the business who 
could be affected. (640) 

 

Annual Report now interactive 
Reed Elsevier launches online digital report to 

complement the print publication  

A new version of the Reed Elsevier Annual Report 

allows readers to build charts, create custom 

reports, compare year-on-year financials and view 

animated presentations about our workflow 
solutions. 

 

This marks a significant progression from the 

previous practice of posting reports on the website 

as PDF files. 

―The aim is to offer the user a much more dynamic 

and engaging experience through a range of 

enhanced features and functionality,‖...(641) 
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