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For female baboons, too, it’s good to 

have friends 
Those with strong social ties are healthier 

and live longer, says study in Current 

Biology 

Female baboons that maintain closer ties with 

other members of their troop live substantially 
longer than do those whose social bonds are 

less stable, a recent study has found. The 

researchers say that the findings, reported 
online July 1 in Current Biology, a Cell Press 

publication, add to evidence that social bonds 

have real adaptive value. 

“Our results suggest that close, stable social 
relationships have significant reproductive 

benefits,” said Joan Silk of the University of 

California, Los Angeles. “The data add to a 
growing body of evidence from humans and 

other animals that females with a strong, 

supportive social network are healthier and 
have greater reproductive success.” …(702) 
 

 

What’s good for the customer is good for 

business 
Customer First team is designing new 

systems and processes to make it easier for 

customers to do business with Elsevier. 

Customer First is a business transformation 
program with the primary goal of making it 

easier for customers to do business with 

Elsevier. It aims to provide enhanced support 
for Elsevier’s emerging business models, 

simplify internal processes, improve quality 

and ease information gathering to better serve 
customers. In the words of Adriaan Roosen, 

Executive VP of Operations: “We are starting 

a journey to better meet customer demand for 

an end-to-end e-commerce experience – from 

e-order taking through e-fulfilment to e-

billing.” 

 
A dedicated team, … will begin gathering 

business requirements to design a new set of 

processes and technologies to fully support our 
rapidly growing portfolio of e-products and our 

ecommerce sales channel. The team comprises 

more than 20 employees from across the 
business working with our partner Infosys. … 

(703) 

 

The SciVerse platform, set to launch this 

year, will integrate ScienceDirect, 

Scopus and Scirus and host applications that 

make it easier for researchers to search 

Elsevier’s content. Developers will be able to 
create applications that solve pain points of 

researchers and improve their productivity. 

Now, Elsevier is getting young scientists 
involved.  

The Elsevier 2010 App Challenge, organized 
by the A&G Products team, took place from 

June 11 to July 9 and was open to any student 

or group of students registered at an academic 

institution. Participants were given access to 
ScienceDirect’s API (application programming 

interface), and worked to develop applications 

that demonstrated value to researchers and 
their workflow.  

The competition was designed to increase 
students’ awareness of the changing landscape 

of scientific information search and retrieval –

 and encourage them to get involved. … 

"SciVerse … represents an important 
philosophical change … We are allowing the 

research community to leverage our rich 

content directly to create innovative and tech-
centric applications on top of it.” All of the 

participants in the challenge retain the rights to 

their apps.  

The winners, announced on July 15, were 

George Chernishev and Kirill Smirnov from 

Saint-Petersburg University, Russia, and Ming 
Zhaoyan from the National University of 

Singapore. Chernishev and Smirnov created an 
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app that allows social networking and 

commenting around papers. Their app, titled 

“ScienceDirect goes social: A social network 
for scientists integrated with online digital 

library,“ gives authors the ability to get 

feedback on their papers. Users can form 

discussion groups and leave comments around 
a particular paper or topic. Ming’s app titled 

“Benchmarking web resources for 

implementation of research ideas” provides 
links to information about other 

implementations of a study’s experimental 

methods. … (704) 

What color is your thinking cap? 
Facilitation workshops help employees 

broaden their thinking and find better ways 

to do things. 

When the Icelandic volcano grounded airlines 

in April, it threw travel plans into disarray for 
Lean Six Sigma trainees who came to 

Amsterdam for a workshop. They reacted by 

focusing on the negative: the uncertainty of 
renewed flights, difficulty booking extended 

hotel stays, problems arranging child care. But 

then something changed. 

One person suggested they put their training 
into practice. It helped them see the bigger 

picture and realize that there was more to the 

situation than they at first believed. 
The method chosen was Six Hat Thinking. The 

structured approach of six hats ensured that all 

aspects of the situation received equal attention 
and helped to prevent emotion from 

overshadowing the session. To flip the 

negative focus, the yellow hat was introduced. 

People were surprised to discover more 
positives than they had imagined in an 

unscheduled extended stay in Amsterdam, such 

as the opportunity to visit museums, take a trip 
to the beach or spend some time at the 

Keukenhof gardens. 

Moving to the green hat section generated 
some novel solutions to the problem of the 

erupting volcano, with humorous suggestions 

of giant bottle corks and sacrifices to the 

volcano gods. And there was still room for the 
emotional issues; missing families and 

frustration with poor customer service from 

airlines were aired in red hat mode. 
Toward the end, the group realized they had 

gathered more positive than negative ideas. 

With all suggestions captured – some in 

striking images on flip charts – the exercise 
made for a memorable training session. 

Six Hat Thinking is one of many techniques 

used in facilitation workshops, designed to 
help people learn, find solutions or reach a 

consensus. The facilitator aims to empower 

participants to find their own answers to 

problems without control or manipulation. 
 

It’s used in various contexts, including 

training, experiential 

learning, conflict resolution and negotiation. In 
Operations, over 200 facilitators have been 

trained. We’re using facilitation to change the 

way we think about our work and instill a 
culture where we continuously think of ways 

to do things better. (705) 

 

 

Elsevier editor wins Fields Medal 
Cédric Villani of Functional Analysis was 

awarded the top prize in mathematics 

Cédric Villani, one of three Editors-in-Chief of 

the Elsevier journal Functional Analysis, is the 

recipient of the 2010 Fields Medal. Because 
there is no Nobel Prize for mathematics, the 

Fields Medal is the most prestigious award that 

can be earned. It's presented every four years at 
the International Congress of Mathematicians 

(ICM). Only mathematicians under the age of 

40 are eligible, and it is meant to recognize 
potential as well as achievement.“Previous 

winners have gone on to substantial fame and 

worldwide recognition,” said Robert Ross, 

Executive Publisher, Mathematics. (706) 
 

Making a world of difference for 

petroleum geologists 
Geofacets —a new map discovery tool —

was developed with geologists to simplify 

their workflow. 

Scientific research is an integral part of oil and 
gas exploration, but it can be overwhelming for 

the geoscientists who work in this field. The 

search for petroleum resources requires 

collecting an exhaustive amount of data, and 
combining and assessing information from a 

diverse range of sources. Oil companies rely 

on these geoscientists to advise them on where 
to drill for oil – and a wrong decision can cost 

millions. Utilizing in-house expertise and 

observing exploration geologists' workflow 
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and pain points, Elsevier has developed a 

product that will enable them to work more 

efficiently so they can devote more time to the 
critical phase of analysis and interpretation. … 

Geofacets is a web-based searchable collection 

of maps and related content from Elsevier’s 

earth sciences journals. The product delivers 
this content through a unique tool developed 

by Elsevier's Engineering & Technology 

development team building on Google Maps 
technology. 

It helps geoscientists assimilate information, 

analyze data and develop models to make 
accurate geological assessments .Geofacets 

offers tens of thousands of geographically 

referenced maps that can easily be integrated 

into the Geographical Information System 
(GIS) and presentation software used by these 

geoscientists. By indexing the maps according 

to geologic basins and by incorporating the 
ability to overlay a map view of the world’s 

geological basins, Geofacets enables geologists 

to find relevant information quickly in a way 
that is intuitive to them. 

 

Learning from geologists 

To understand the workflow of petroleum 
geologists, Product Managers …interviewed 

more than 00 geoscientists from the upstream 

oil and gas industry.The geoscientists said they 
found it laborious and time consuming to find 

geological maps and to assimilate and format 

the maps and data from our journal articles so 

they could be integrated with their company’s 
proprietary 

data in specialized software. 

With Geofacets, they can find the information 
they need quickly in a format they can use. 

(707) 
 

Visiting Shannon? Prepare to be on 

a ‘talk show’ 
‘20 minutes with...’ series gives employees a 

glimpse into the professional — and 

personal — lives of visitors. 

To give the staff in Shannon a chance to get 

closer to their visitors, a group of employees 

created the “20 minutes with…” initiative. 
About twice each quarter, a “20 minutes 

with...” committee member interviews an 

employee visiting from another office. The 
interviews take place in the canteen, and 

everyone is invited to attend. Questions cover 

the visitor’s very first job, current job and 

function and the highlight of their career. The 
interviewer seeks to gain insights into the 

visitor’s career development 

– what motivates them, the best advice they’ve 

ever received or their management style. And 

for the personal angle, the interviewer might 
ask which person (dead or alive) they’d like to 

have a conversation with, or how they spend a 

typical Sunday afternoon. 

“20 minutes with...” is like an informal talk 
show. The events are usually well attended and 

the audience lively. Sessions are filmed so 

employees can watch them later. It was 
inspired by the “San Diego Campus” initiative 

to increase employees’ awareness of different 

roles throughout the organization. 
Behind the scenes, much preparation is 

required. The committee, which consists of 

seven people, discusses who to interview and 

prepares a list of questions. Facilities and IT 
departments prepare the room where the 

interviews take place and set up video 

recording equipment. (707) 
 

 
 

How we’re publishing articles faster 
With article-based publishing, final and 

citable articles are published online before 

the issue is complete. 

For centuries, academic articles have been 
published in journals, issue by issue. While 

this practice has ensured organized citation 

information, it has also created boundaries for 
the timing of each published article. Now, 

online publishing is changing all of that, 

making it possible to publish citable articles 
with volume, issue and page numbers when 

they’re ready – before the entire issue is 

finished. 

 
Furthermore, readership styles and how 

information is gathered have changed 

considerably now that most people access 
articles online. Searching for relevant articles 

is mostly done by key words instead of 

browsing a table of contents. These changes 
shift the reader’s focus from a journal issue to 

individual articles. To address these changes, 

S&T Journal Publishing is introducing article-

based publishing, making final and citable 
articles available online faster and improving 
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their findability.From now on, articles will be 

published as soon as possible in an “Issue in 

Progress.” 
 

“This is a major step forward and I like it a 

lot,” wrote René Janssen, Editor of 

OrganicElectronics, in an e-mail to his 
publisher at Elsevier. “Now the paper is in its 

final form within just a few weeks after 

acceptance and this will give the journal an 
important advantage compared to competitors. 

I am sure that our authors will like it too.” 

Currently, articles are compiled on an issueby-
issue basis, which slows down the speed of 

publication and dissemination. With an 

increasing focus on electronic publishing, there 

is a growing need for a publication model that 
is geared towards individual articles. Article-

based 

publishing involves assigning final citation 
data on an article-by-article basis, decoupled 

from the issue’s bound document. 

 
“Article-based publishing will radically 

improve our final publication times of articles 

by seven weeks by allowing us to publish 

articles individually,” …Articles have also 
been published early as part of Articles in 

Press. However, while these articles can be 

cited by their DOI, they are not considered 
officially published by Elsevier and by many 

authors, institutions and funding bodies, so the 

articles do not necessarily count towards grant 

proposals, resumes and other documentation 
important to the author.  (708) 

 

The mold that revolutionized medicine 
On September 28, 1928, Alexander Fleming 

unwittingly discovered penicillin; his 

groundbreaking research would be 

published by The Lancet 

Today, a cut or wound is hardly something to 

worry about aside from the pain and 
inconvenience. But for centuries, an abrasion 

could cause major concern; with no antibiotics 

to cure infections, cuts – 
including incisions 

required for surgery – 

could be lethal. Thanks to 

Alexander Fleming’s 
discovery of penicillin, 

infections are no longer 

the scourge they once 
were. A mixture of luck, perseverance and 

collaboration led to the discovery and 

development of penicillin. … (709) 
 

 

Copyright group divides to conquer 
Reorg of Elsevier's copyright program 

reflects the growing diversity of our 

products and the issues we face. 

Copyright policies are the bread and butter of 

any publishing company. At Elsevier, these 
policies involve the rights we obtain from 

authors and other third parties to use in 

Elsevier content, and the rights we then sell to 
our customers. Determining our position with 

respect to initiatives such as the library book 

scanning project by Google – and how we 

should address permissions requests in the 
digital environment – requires careful thinking 

about legal issues and business policies. We 

want to find the “magic spot” where we can be 
proactive, easy to engage with and supportive 

of authors and subscribers in their non-

commercial approaches and uses of the content 
we publish, while at the same time drawing a 

firm line when it comes to commercial misuse 

of our content, including plagiarism and 

piracy. 
 

The Elsevier Copyright Committee has 

handled these issues for many years. However, 
as we continue our migration from print to 

electronic publishing and use novel 

technologies in our  products, copyright issues 
are becoming more complex, and it’s 

becoming easier than ever for people to 

“share” our content or sell it illegally. 

The diversity of the issues we face prompted 
us to reinvent our program. By reorganizing 

the Copyright Committee, we have established 

more precise working groups to tackle discrete 
issues. The six working groups will discuss 

and debate our policies and approaches in their 

areas. (710) 
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