
 

Second quarter 2011   Page 1 of 5 

  

 

 

 

Japan‘s $45,000 in donations inspires 

companywide initiative 
New tool tracks employee donations — post your 

fundraising on Non Solus 
All of Japan's 166 employees have donated to 

charities doing relief work, raising a total of ¥3.8 

million (or $45,295 — an average of $273 per 

employee). In addition, they are working closely 

with customers to help them through the hardships 

they are encountering. … 

 

Employees worldwide respond 
Employees companywide have been donating to 

relief efforts and holding fundraising events. They 

have also posted messages of support on the Japan 

Earthquake page. … 

 

Helping their customers                                                                        

In addition to raising money, Japan colleagues have 

been working with customers whose institutions 

have been affected by the disasters. "Account 

Managers on my team contacted all of our 

customers in the area affected by the calamities in 

some way or other to understand what support we 

may need to offer," Tetsu said in an email. …  

(735) 

 

Michael Hansen: ‗We want to become a 

daily habit‘ 
In Information Today, the CEO of Health 

Sciences talks about meeting the needs of a 

rapidly changing industry 

―Our mission hasn‘t changed in the last 100 years, 

or 400 for that matter. But what has changed is our 
ability to become part of (our customers‘) daily 

workflow.‖ … 

 

The article points out that many of these 

professionals face tough challenges. For example, 

face-to-face time between physicians and patients is 

only six minutes on average. To remedy this, the 

article states that Elsevier is creating a ―state-of-

the-art clinical resource,‖ known  internally as 

Project Evergreen and formerly called General 

Hospital. The idea behind Project Evergreen is that 

if a user types in the search query ―heart attack,‖ 
the content will be ―smart‖ enough to separate 

results for diagnosis and treatment, or lead you to 

recommended pharmaceuticals for prevention. ―It 

will guide you to the right set of questions and to 

the compilation of all we know across (our 

content),‖ Michael explains in the interview. … 

(736) 

 

Court rejects Google Books settlement 
Publishers, including Elsevier, plan to continue 

expanding online access to books while 

supporting copyright 

A recent settlement 

between publishers 

and Google has 

been rejected, 

leaving the parties 
to renegotiate. 

The settlement 

stemmed from a 

lawsuit that sought to secure the rights of the 

authors and publishers of copyrighted books. In 

2005, the Association of American Publishers 

(AAP), of which Elsevier is a member, and the 

Authors Guild sued Google for scanning more than 

6 million in-copyright books through their Library 

Project and making ―snippets‖ freely available to 

users of Google Book Search. 
Google claimed that the scanning and display of 

these books was legal under the ―fair use‖ doctrine. 

The parties reached a settlement in 2008, which 

was revised in November 2009 and which had to be 

approved by the US Court. … On March 22, this 

settlement was rejected by US Dustrict Court… 

 

What‟s behind the ruling? 

Of great interest to the publishing community was 

the discussion of opt-in versus opt-out in the 

context of copyright law, explained Mark Seeley, 

General Counsel for Elsevier. The court concluded 
that it could not condone releasing to Google 

―copyright interests of individual rights owners who 

have not voluntarily consented to transfer‖ their 

rights. … (736) 

 

SciVerse: international call for apps 
„Apps for Science‟ competition seeks the best 

apps from 7 countries, offering $35,000 in prizes 

The Apps for Science developer challenge, 

organized by Elsevier and launched on April 7, is 

an international competition that challenges 

software developers to create applications on the 

SciVerse applications platform. … 

The challenge is designed to elicit discipline-

specific tools in several subject areas. Applications 

can be created using application programming 

interfaces, which enable integration with SciVerse 

ScienceDirect‘s 10.5 million articles and the 
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SciVerse Scopus abstract and citation database of 

more than 42 million records. … 

 

―With SciVerse 

we introduced a 

powerful 

platform to 

enable a new 

way for search 

and discovery 
leveraging 

applications,‖ 

… (736) 

 

 

Babies not born yesterday 
Study shows infants are more likely to imitate 

you if they trust you; why do men collect things? 

Infants like to imitate others, but you better 

be reliable 

Children love to imitate. From learning new words 

to interacting with peers, they often pick up cues 

from watching others – especially moms and dads. 
Past research shows preschoolers prefer to learn 

from individuals who are a reliable source of 

information. A new study in Elsevier‘s Infant 

Behavior and Development builds upon these 

findings and assesses if infants are able to 

determine who is a credible source. 

A group of 60 infants participated in the study with 

a mean age of 14 months. An initial emotional 

referencing task (e.g. expressing excitement while 

looking into an empty or full box) was administered 

to infants to demonstrate the experimenter‘s 
credibility or lack thereof. Next, infants in both 

conditions watched as the same experimenter 

turned on a 

light using her 

forehead. 

Infants were 

then given the 

chance to turn 

on the light, as 

researchers 

watched to see if the infants would turn the light on 

in this novel way, or use their hands. 
As expected, infants in the unreliable condition 

developed the expectation that the person‘s 

emotional cues were misleading as shown by their 

hesitation to peek into the box. Only 34 percent of 

the infants in the unreliable group imitated the 

model using their forehead. In contrast, 61 percent 

of the infants in the reliable group tried to turn on 

the light in the novel way. 

―The current findings suggest that infants seem to 

perceive reliable adults as capable of rational 

action, whose novel, unfamiliar  behavior is worth 
imitating,‖ said lead researcher Diane Poulin-

Dubois of Concordia University. ―In contrast, the 

same behavior performed by a previously unreliable 

adult is interpreted as irrational or inefficient, thus 

not worthy of imitating.‖ 

These results add suggests infants are adept at 

generalizing their knowledge about the reliability of 

other people across varying contexts, and they are 

able to keep track of an individual‘s history of 

being accurate or 

inaccurate. …( 737) 

 

The Emperor of All Maladies 
„Biography of cancer‟ by Siddhartha Mukherjee 

— who has published with Elsevier — wins 

Pulitzer 

Dr. Mukherjee‘s book was named the winner of the 

2011 Pulitzer Prize for General Nonfiction last 

week for examining cancer ―with a cellular 

biologist‘s precision, a historian‘s perspective, and 

a biographer‘s passion.‖ The Pulitzer is the highest 
honor for an author in the United States, 

recognizing excellence in journalism and literature. 

 

In the way that cancer affects millions of patients 

and families each year, the stories in The Emperor 

of All Maladies teeter on the edge of hope and 

despair. As much progress has been made, the 

nature of the disease is to 

adapt, to be 

persistent. About 

15 percent of all 

deaths worldwide 
are attributed to 

cancer. … ―To 

keep pace with 

this malady, you 

need to keep 

inventing and 

reinventing, 

learning and 

unlearning ...‖  

(738) 

 

 

‗I see Elsevier as a tall, elegant lady‘ 
If publishers were people: librarians write their 

impressions of Elsevier and our competitors 

Is Elsevier a female or male? How old is Elsevier? 

And if Elsevier came to life, what would he or she 

be like? 

These were some of the 

questions Academic & 

Government (A&G) 

Marketing Communi-

cations posed to 

librarians and 
researchers at a ―brand 

party‖ on Innovation 

Explorers, an online 

forum for members of 

the academic 

community who serve 

as advisors to Elsevier. 

… 
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Here‘s a sample of the librarians' 

responses:―Elsevier‖ is a male business executive, 

flashy, drives a Lamborghini, wearing an Italian 

suit, friendly, popular, but slightly arrogant. Drinks 

a scotch. Has many friends, but some ememies 

(sic), too I see Elsevier as a tall, elegant lady. She is 

very beautiful and sophisticated. I see Elsevier is 

the center of attention again at the party and she‘s 

wearing a long black sexy dress with a diamond 

necklace and 
matching bracelet drinking Dom Perignon ...(739) 

 

Google Maps introduced to S&T journals 
Elsevier becomes the first publisher to include 

interactive maps in regular scientific peer-

reviewed journals 

 

Benefits to authors and users 

 Increase exposure for authors and their 

research by enabling them to optimize 

how their articles are presented. 

 Help users visualize authors‟ data, 

which increases the effectiveness of their 

research exploration and makes their 

interaction with published articles more 

efficient. 

 Enable users to become more immersed 
in the published research so they can 

gain deeper insights, get a broader 

overview and draw conclusions more 

quickly. …(740) 

 
 

How your work affects what your kids eat 

... 
New discoveries in autism; prolonged bottle 

feeding linked to obesity 

Families are “lovin‟ it” 

With children‘s dietary quality at risk, a study in the 

May/June 2011 issue of the Journal of Nutrition 

Education and Behavior explores the influence of 

parental styles and 

work schedules on children‘s use of and time spent 
in fast-food and full-service restaurants. … 

 

A striking finding in 

the present study is 

the strong 

association between 

fathers' and 

childrens' eating 

habits. Dr. Alex McIntosh, PhD, Professor at Texas 

A&M University, states, ―Since dietary behaviors, 

like relying on 

food away from home and eating fast food, have 

been shown to track from childhood through 

adolescence into young adulthood, fathers should 

be encouraged to model 

healthful food choices when they obtain food and to 

eat with children at home. After all, fathers who 

believe that dinner is an important family ritual 
reduce children‘s use of fast food; this perception 

should also be encouraged 

among fathers.‖ … (740) 

 

 

The higher your self-esteem, the bigger 

your paycheck ... 
Emotionally-charged phone conversations lead 

to driving errors; 4-year-olds find thin attractive 

… 

A study in Elsevier‘s 

Journal of Economic 

Psychology surveyed 
12,686 young men and 

women residents in the 

U.S. They were first 

asked to report their 

self-esteem in 1980 

when 15 to 23 years 

old. Their self-esteem 

measures were then 

captured again in 1987. 

Findings revealed both measures of self-esteem in 

1980 and in 1987 had a sizeable effect on wages in 
1988. In particular, part of the effect of self-esteem 

in 1980 on wages eight years later was mediated by 

the type of 

industry and occupation in which individuals were 

subsequently employed. Individuals with a positive 

self-image often self-selected into more rewarding 

industries and occupations. … (741) 

 

The 1,000-mile-long pen 
E-Sign lets customers approve subscription 

agreements via secure electronic signature 

…The idea of adjustable pen length in the 

authorization of 

contracts can be traced 

back to the landmark 

case of Howley 

v.Whipple (1869), 

where the New 
Hampshire Supreme 

Court explained that a 

telegraphed contract 

was valid because "It 

makes no difference whether that operator writes 

the offer or the acceptance … with a steel pen an 

inch long attached to an ordinary penholder, or 

whether his pen be a copper wire a thousand miles 

long.‖ More recently e-signatures have become a 

staple of e-commerce. Contrary to the (mainly 
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fictional) discussion transcribed above, Elsevier is 

now offering E-Sign, an option that lets customers 

approve their subscription agreements via secure 

electronic signature. …(742) 

 

‗Have you seen the Article of the Future?‘ 
Article prototypes launching to research 

community with call for feedback; new format 

to roll out by end of year 

 
 

This week, the Article of the Future team is 

releasing new article prototypes to the public. The 

improved format will be applied to all journals on 

SciVerse  ScienceDirect in the fourth quarter of 

2011 and the first quarter of 2012. … 
The prototypes contain three panes side by side. 

The middle pane features the full text with 

interactive applications like Google Maps as well as 

static images. The left pane displays a table of 

contents for easy 

navigation, with clickable section headers and 

thumbnails of images and tables. And the right pane 

contains more discipline-specific applications and 

links to data sets. …(744) 

 

EAT takes a bite out of the publishing 

process 
The Engage & Accelerate Toolkit increases the 

efficiency of editorial and publication processes 

Over the last four years, production times have 

been nearly halved, from an averageturnaround 

time of 22 weeks to 12 weeks, while editorial times 

have remained stable at 25 weeks. While the 

production process is very much under Elsevier‘s 

control, it is not easy to control the editorial 

process, where we are dependent upon thousands of 

editors, reviewers and authors, for their part in peer 

review. 

The Engage & Accelerate Toolkit (EAT), launched 

in May, targets both sides of the publication 
process. It  encompasses a group of related projects 

with the shared aim of increasing efficiency in a 

range of editorial and 

publication processes. …( 745) 

 

Elsevier as Darth Vader or Luke 

Skywalker? 

Our customers 

decide 

Latest Elsevier Image Study highlights our 

strengths and the challenges our brand faces 

“Elsevier is the Darth Vader of the academic 

publishing industry.” — Journal Author, United 

States “Service has improved over 100% in the last 

5 to 7 years. They have lost their arrogance.” — 

Librarian, United States “Elsevier is NOT there to 

help science, it's there to make money.” — Journal 

Editor, the Netherlands  

 
“I think the array of journals published has a high 

impact on the scientific community. Also the way in 

which Elsevier has a policy to spread scientific 

information to developing 

countries is noteworthy.” —PharmacologyEditor, 

the Netherlands … (746) 

 

Elsevier leaders discuss changing role of 

publishers 
YS Chi and Michiel Kolman are featured in 

Research Information, an international industry 

publication 

This month‘s Research Information, a leading 
international publication for online content and 

information, features a full-page interview with YS 

Chi, Chairman of the Elsevier Management 

Committee, in his capacity as President of the 

International Publishers Association (IPA). 

YS discusses his views on the role of publishers in 

an ever-changing digital environment. He talks 

about the importance of copyright and investing in 

technology, reflects on industry trends and 

expresses his optimism 

about the future of the publishing industry. 
In the same issue, Michiel Kolman, Senior VP of 

Global Academic Relations for Elsevier, speaks 

about the benefits and challenges of publishing 

globally, along with Blaise Simqu, President and 

CEO of SAGE, and David Hoole, Director of Brand 

Marketing  and Institutional Relations at Nature 

Publishing Group (NPG). 

Michiel highlights the shift in research output from 

Western countries to growth markets such as China 

and Brazil, and how Elsevier is helping researchers 

in these countries advance their careers by 

providing an international publishing platform with 
a presence in their home country. 

 

What are the key trends? 

YS said, ―Publishers need to determine the 

important signals from the noise to make the right 

investments on behalf of researchers.‖ One of those 

signals, he said, is the emerging importance of the 

semantic web. ―Researchers feel the need to absorb 

more, especially given the increasingly global and 

interdisciplinary nature of research and the high 

levels of competition that exist. The 
semantic web will serve as a mechanism to help 

them get the right information at the right time and 

build  relationships between information.‖ 
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The other trend YS highlighted is the need to use 

technology to connect data to results, which goes 

―beyond what a human is able to process.‖ 

 

What does the future hold? 

YS describes the pace of change and the impact of 

ever-expanding technological capabilities as one of 

the main challenges of our industry. ―Publishers 

need to identify which technological capabilities are 

the most important and invest in them to be able to 
keep pace,‖ he states. 

Throughout the interview, YS reveals his passion 

for publishing and his dedication to its future. ―I 

feel very optimistic about the publishing industry,‖ 

he concludes. ―We‘ve arrived at a place where we 

have the opportunity to shape the next generation of 

publishing, and I‘m excited to see where we will 

go.‖ 

 

Thinking globally 

Another article, ―Thinking Globally,‖ focused on 
how scholarly research and the publishing industry 

are becoming increasingly global and the benefits 

and challenges that entails. Representatives from 

three publishers were interviewed, including 

Michiel Kolman, Senior VP of Global Academic 

Relations. ―We believe the key to a successful 

global business is to work with local people in local 

markets, whether it‘s in sales and marketing or on a 

more operational level,‖ he said in the article. (747) 
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